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Abstract 


This  report  documents  a  study  carried  out  in  April  1990  for  British 
Telecom.  The  study  objective  was  to  provide  an  overall  assessment  of 
the  market  for  facilities  management  (PM)  services  for  data  processing 
and  networks.  The  primary  focus  of  the  stxkiy  was  the  UJC.  maiket,  but 
information  about  FM  services  in  contii^ntal  Europe  and  the  world  is 
also  included  in  the  report. 

The  report  contains  market  sizes  and  forecasts  for  the  FM  maiket  and 
describes  the  structure  of  the  market  and  the  various  forces  acting  upon  it. 
Specifically  the  report  describes  the  relationship  between  network  and 
dato  pioce^g  FM,  and  the  met  expeiutttore  on  these  s^rvio^  Tbt 
likely  evolution  of  this  market  over  the  next  five  years  is  also  discussed. 
An  analysis  of  known  FM  contracts  in  the  U.K.  is  included. 
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Introduction 


Objective  The  overall  dfcgective  of  this  study  is  to  provide  an  assessment  of  the  Data 

Processing  (DP)  and  Network  Facilities  Management  (FM)  maiket  on  an 
international  scale. 

B  

Scope  Specifically  the  study  aims  to  gather  relevant  facts  and  information 

concerning  these  markos  in  order  to  provide  an  assessment  of 

•  The  relationship  between  network  FM  and  DP  FM  to  determine 
whether  these  are  linked  or  separately  accessible  markets. 

•  The  likely  evolution  of  this  maiket  (eq>edally  FM  Netw<wk)  ovct  the 
next  five  years. 

•  Identification  of  the  expenditive  ratio  between  network  and  DP  in  FM 
contracts. 


The  geographic  coverage  places  emphasis  first  on  the  U.K.  market, 
secondly  on  Continental  Europe,  and  lasdy  on  the  worldwide  perspective. 

c  

Metfayodology  This  study  was  based  on  desk  research  using  INPUT'S  library  and  infor- 

mation files  and  in  particular  on  INPUT'S  ongoing  research  into  com- 
puter services  markets.  In  discussions  with  BT,  INPUT  also  develc^)ed 
maiiceting  positioning  graphics  to  aid  the  interpremtioo  of  the  maiket 
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D  

Rep(Xrt  Summary  The  Facilities  Management  (FM)  market  represents  a  significant  high- 

growth  opportunity  for  service  organisations,  not  just  for  data  processing 
(DP)  FM,  but  also  for  netwodc  FM.  This  study  provides  an  assessment 
of  the  rektkmship  betw^  these  two  adjacent  maiioets  and  an  evaluation 
of  thdr  e^>ectied  devdc^m^t  over  the  next  five  years. 

Facilities  management  is  an  important  nmifestation  of  outsoarcing,  a 

concept  INPUT  distinguishes  from  the  provision  of  computer  sravices  in 
general.  Outsourcing  implies  the  subcontracting  of  management  control 
for  information  services  and  thus  represents  a  strategic  decision  on  the 
part  <^  the  user. 

FM  has  now  existed  as  a  concept  for  20  years,  having  originated  in  the 
US  in  tiie  im  1960s.  The  U.S.  is  mm  the  most  developed  FM  market  m 
the  wofid,  acoNmting  for  approxiooatdy  two-thirds  dT  Ae  vimld  total. 
Japan  is  also  a  significant  market,  accounting  for  about  one-fifth  of  the 
total.  Europe  has  remained  relatively  undeveloped  and  accounts  for  only 
9%  of  the  w<wld  market. 

Within  the  U.K.  market  for  DP  FM,  Hoskyns  is  undoubtedly  the  market 
leader  with  a  60%  market  share.  Other  leading  service  companies  such 
as  Datasolve,  EDS,  SD-SciOMi  and  SEMA  provide  competition.  The 
U.K.  market  witnessed  a  resurgence  of  interest  in  FM  in  1989  with  the 
placement  of  significant  FM  contracts  (VARITY  with  the  Sema  Group 
and  Plesse^  wil^  Ho^cyns)  and  the  entry  of  new  participants  like 
And^sen  C^uldng  and  Compute  Sciences  (CSC). 

One  of  the  objectives  of  the  study  was  to  develop  a  better  understanding 
oi  the  mario^  poiltiCHiing  of  FM  dmm^  the  analysis    us^  sdection 
paian^tors.  The  key  usa  sela;tion  factors  emoted  as  the  following: 

•  The  target  activity  must  be  sufficiently  separate  for  an  FM  solution  to 
bepsactkal. 

•  The  vendor  must  be  able  to  demonstrate  superior  knowledge  and 
expertise  in  tihe  chosoi  service  area. 

•  The  vendor  must  be  able  to  demonstrate  a  cost  advantage  over  the  in- 
house  solution. 

•  FM  must  be  attractive  as  an  option.  Attractive  means  that  users  retain 
the  unique  strategic  features  of  their  own  businesses,  which  represents 
didr  value-added  rationale. 
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Another  important  factor  in  the  development  of  the  FM  market  was  the 
users'  increasing  tendency  to  take  less  interest  in  the  operational  issues  of 
infonnation  systems  and  plmx  more  es^hfi^  on  the  applicatkas.  Ttte 
implicaticm  is  that  u^i^  will  tend  to  find  FM  an  incceadngly  attractive 
q)tion. 

The  mark^  analysis  revealed  that  DP  and  Netwcnk  FM  Tqpresaoted  un^ 

1%  of  total  user  expenditure  on  information  systems,  thus  undeipinning 
the  possibility  of  considerable  growth  potential  in  the  future. 

The  past  development  of  the  FM  market  has  featm^  vendor  emy  into 

the  data  processing  sector  from  a  processing  services  (bureau)  operation 
or  from  professional  services  activities.  The  development,  in  particular 
oi  sys^m  integration  services,  has     to  a  greioef  ^ed  for  mvdvaii»it 
in  operational  support.  EDS ,  for  miamgi^  snesses  tte  weed  for  cl(we 
coupling  of  systems  integration  soivices  and  opmtions. 

Considerable  ini^i^  in  FM  is  now  oxHUiating  ftom  i^twcnk  ser^dce 

provision.  British  Telecom  itself,  Racal,  Mercury  (with  its  Corporate 
Data  Network)  and  Andersen  Consulting 's  arrangement  with  Motorola 
Codex  sate  waponmt  ^aa^les    entrants  to  the  nascent  netwok  FM 
market 

INPUT  has  assessed  the  overall  European  FM  market  at  $1  billion  in 
1989,  of  which  85%  is  attributed  to  the  DP  category  and  15%  to  Ae 
network  category.  Growth  for  both  these  markets  is  anticipated  to  be  at  a 
significantly  higher  rate  than  for  the  market  as  a  whole.  Total  user 
expenditure  for  information  systems  (in-house  and  all  services)  is  fore- 
cast to  grow  at  a  omipound  annual  growth  rate  of  12%  to  1994.  la 
contrast,  DP  FM  is  expected  to  grow  20%  per  annum  and  netwoik  EM 
40%  over  this  period. 

In  conclusion  INPUT  believes  that  the  network  FM  market  is  directly 
accessible  and  not  reliant  on  the  DP  FM  entry  point.  INPUT  anticipates 
far  greater  penetration  of  the  network  market  by  FM  contractors  in 
pCTcentage  tams  Aaa  tm  DP.  Approaching  the  FM  market  fKwn  ihc 
route  of  applications  provision  and  support  is  considered  to  be  the  most 
difficult  since  this  is  the  area  where  the  most  management  resistance  to 
FM  is  likely.  The  most  attractive  route  appears  to  be  via  the  provision  of 
o&i&t  network  services,  nombly  die  adjacent  markets  of  dam  transimsi^ 
and  equqnnmt  imintenance. 
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E  

R^K»t  Stiudme  Hie  mnaining  chapters  oi  this  Fep(»t  are  organised  as  follows: 

•  Chapter  n  contains  an  Executive  Overview,  which  provides  a  concise 
summary  of  the  entire  rgj^ort. 

•  Chapter  HI  describes  the  background  and  rationale  behind  outsourcing 
and  the  current  size  of  the  data  processing  FM  market. 

•  Chapter  IV  examines  the  dynamics  of  the  FM  market  and  reviews  the 
various  forces  acting  on  the  development  of  DP  and  network  FM  using 
two  basic  positioning  diagram  fcmnats. 

•  Chapter  V  reviews  the  competitive  environment,  the  evaluation  of  the 
network  FM  market  and  the  evolution  of  the  whole  FM  market  in 
Europe  ovCT  the  next  five  years. 

•  Chapter  VI  summarises  the  key  conclusions  resulting  from  this  study. 

•  The  i^wndixes  contain  an  analysis  of  knovm  U.K.  FM  omtracts  ai^ 
the  ]»)0{X)sal  to  BT  fw  this  project 
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Executive  Overview 


This  chapter  provides  a  concise  summary  of  the  complete  report  and 
corresponds  to  the  material  used  in  the  presentation  of  this  study  to 
British  Telecom  on  Friday,  April  27th,  1990. 


An  Assessment  of  the 
DP  and  Network  FM 
Market 


The  facilities  management  (FM)  market  represents  a  significant  high- 
growth  opportunity  for  SCTvice  organisations,  not  just  for  data  processing 
(DP)  FM,  but  also  for  network  FM. 

This  study  provides  an  assessment  of  the  relationship  between  these  two 
ad^ac^  markets  and  an  evaluation  of  tfadr  expected  devdcpxirat  over 
the  next  five  years.  The  structure  of  tiiis  material,  as  listed  in  Exhibit 
II- 1,  is  as  follows: 


EXHIBIT  11-1 


An  Assessment  of  the 
DP  and  Network  FM  Market 

•  Outsourcing 

•  Positioning 

•  Market  development 

•  Conclusions 

YEBDN 


5 


THE  DATA  PROC£Sj»NQ  AND  NETWOi^l^  MARKET-^ STRATEGIC  ASSESSMENT  INPUT 


•  Firstly,  the  general  background  of  the  origins  of  FM  is  discussed.  FM 
is  a  manifestation  of  the  phenomenon  of  outsourcing — the  deliberate 
and  specific     of  an  outside  contiactca'  to  supply  a  strategic  service 
QOB^^mmL  A  distinction  is  therefore  made  between  outsourcing 
computer  services  like  FM  and  systems  integration,  and  supportive 
services  like  programming  resources  or  processing  services  (bureau). 
The  ovraaU  size  oi  fbt  FM  maiket  is  discussed. 

•  Secondly,  positioning  is  addressed.  Positioning  was  a  central  part  of 
Ais  Study,  the  analysis  of  industry  parameters  that  would  enable  the 
vM  oi  MA  to  be  poddoned  in  relation  to  otho*  services  and  thus 
ailighton  an  intopimtion  of  the  market 

•  Thirdly,  the  anticipated  development  of  this  market  is  discussed:  the 

observed  activity  of  participating  vendors,  an  assessment  of  die  relative 
sizes  of  the  DP  and  Network  FM  markets  in  Europe  and  dieir  evolution 
over  the  next  five  years. 

•  Hnally,  conclusions  are  made  in  respect  to  the  recommended  ap- 
proaches for  exploiting  the  FM  opportunity. 

B  

Outsourcing  The  development  of  FM  can  best  be  interpreted  within  the  overall  con- 

text of  outsourcing.  Outsourcing  can  be  used  as  a  term  to  describe  the 
purchase  of  all  services.  In  this  study  INPUT  preferred  to  restrict 
outsourcing's  use  to  the  supply  of  services  that  can  be  described  as 
strategic.  This  is  a  difficult  distinction  to  pin  down  precisely,  but  it  is 
certainly  a  most  important  one.  There  exists  a  very  different  mindset  or 
buaaess  s^^ig^m^  b^een  what  motivates  a  compmy  to  hire  contract 
programmers  or  operators  and  what  leads  to  the  contracting-out  of  a 
company's  entire  (or  a  substantial  proportion  of  its)  data  processing 
activities. 

Exhibit  n-2  depicts  the  potential  range  of  outsourcing  services  for  an 
organisation's  information  systems  activities.  At  the  planning  stage, 
consulting  ser\d^  might  be  used  at  the  strategic  level.  As  these  plans 
are  developed  into  systems,  outsourcing  is  manifested  as  systems  integra- 
tion contracts,  and  the  service  vendor  takes  on  total  responsibility  for  the 
development  and  implementation  of  a  complete  inf€»ination  systems 
scduttcn.  Once  systems  are  up  and  running,  their  ongoing  managen^t 
tepstseaxs  an  FM  outsourcing  opportunity. 

FM  ^  odsted  as  a  c(mcept  for  20  years.  It  originated  in  the  U.S.  in  ttm 
late  1960s  and  is  generally  associated  with  Ross  Perot,  who  founded 
EDS.  Characteristically,  FM  is  an  option  for  the  large  organisation 
because  it  is  in  this  area  that  the  user  can  most  likely  save  and  the  sup- 
plier profit 
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EXHiBmi-2 


Outsourcing 


Systems 
Development 


Systems 
Management 


C  

The  World  Market        The  most  developed  FM  market  in  the  world  is  undoubtedly  that  of  the 

United  States  as  shown  in  Exhibit  II-3.  The  Japanese  market  is  also 
substantial,  ^rtiodariy  in  relation  to  Euit^,  which  has  remained  Msuxi- 
cally  nn^tdevelqped 

However,  1989  witnessed  an  increasing  interest  in  the  FM  market  in 
EtBi^  paitknilaily  ia  die  U.K.  IMs  ima^rase      naiked  by  the  jdac^- 
ment  of  significant  FM  contracts — for  example,  that  for  VARITY  with 
Data  Networks  PLC.  Of  significance  was  the  entry  into  the  market  by 
such  organisations  as  Ando-soi  Consulting  and  CSC  alongside  the  tradi- 
tional vendOTS,  Hoi^cyns  and  EDS. 

This  activity  took  place  against  a  resiu-gence  of  activity  in  the  much  more 
de^op^  U.S.  mfffket.  IBM's  market  entry  with  a  major  FM  contract 
with  Kodak  and  the  deal  for  EDS  to  run  and  take  part  ownership  in  Texas 
Air's  System  One  airline  reservation  system  were  particularly  notable. 

Th<^  is  undmilMedly  a  strong  servke  ocientatkm  aaxMigst  US  manage- 
ment and  a  much  greater  willingness  (compared  to  European  manage- 
ment) to  utilise  third-party  services  for  information  systems.  Conse- 
qt^dy  k  is  nm  surprising  overall  that  die  more  extrone  §omm  of  sarvke 
like  FM  have  been  vsxxc  slowly  accq>ted  in  Eunc^. 
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The  Worid  Market— Data  Processing  FM 

Rest  of  World — v 

><^Europe\ 

/>y9%  \ 

Japan  NA 

21%  ^ 

U.S. 

65%  / 

1989  =  $9.1  Billion 

D  

Hie  Europe^  K^uket   ^Ain  Europe,  the  United  Kingdom  is  undoubtedly  the  most  strongly 

developed  market;  its  share  of  the  European  market  is  shown  in  Exhibit 
II-4.  Hoskyns  has  been  and  still  is  the  market  leader  with  around  a  60% 
market  share.  Other  leading  service  companies  such  as  Datasolve,  SD- 
Sciccm  and  Sma  (Data  Netw(M4£s  nX)  all  have  lesso*  maricet  positions. 

Significant  contracts  placed  in  1989  in  the  U.K.  included: 

•  VARTTY  with  Data  Networks  PLC 

•  Plessey  with  Hoskyns 

•  DRG  with  And»%n  Consulting 

•  Mersey  side  Health  Authority  with  CSC 

•  DSS  with  EDS 

In  ecmtinental  Et^ofw  tibe  mem  interesting  maikets  are  "^Twrn  aod  Italy. 
Hie  Benelux  has  a  consiileral)le  level  of  activity.  Germany  is  ncMed  as  a 
weak  market  fcff  sravices  genmlly,  and  particularly  for  FM. 
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EXHIBiTU-4 


The  European  Market- 
Data  Processing  FM 


1 989  »  $800  Million 


E  

Positioning 
Parameters 


In  attempting  to  analyse  the  dynamics  of  the  FM  maiketplace,  Ais  iqxort 
has  firstly  drawn  up  what  are  considered  to  be  the  principal  reasons  for 
buying  FM  services  from  the  user's  perspective.  These  are  listed  in 
Exhibit  U-5. 


EXHIBIT  11-5 


Positioning  Parameters 

User  Perspective 

•  Strategic  value  added 

•  Effectiveness 

•  Cost 

YEBDN 
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In  general,  the  purchase  of  any  service  raises  the  question  of  its  strategic 
role  in  an  organisation  and  the  extent  that  it  adds  value  in  the  business 
I»ocess.  The  qi»Bsti<m  tji  adkkd  value  is  (tften  difficult  to  answo-  and  will 
involve  personal  perceptions.  A  related  aspect  for  data  processing  is  the 
extent  to  which  the  systems  are  used  in  the  provision  of  the  principal 
product  or  service  that  the  organisation  supplies.  This  related  aspect 
seems  to  ^me^  as  a  deam*  maiket  p(»itic»iing  params^  fixnn  the 
pa^>ective  of  the  user. 

Adcfilionally,  any  potential  service  purchaser  is  likely  to  need  to  be 
persuaded  lOftite  effectiveness  and  cost  savings  of  the  proposed  smice. 
For  the  purposes  of  developing  market  positioning  parameters  it  seems 
reasonable  to  combine  these  two  related  factors  in  the  concept  of  FM 
attriK^veness. 

In  the  next  section  is  a  market  positioning  diagram  using  these  two 
parameters. 

F  

FM  Positioning —         Exhibit  n-6  shows  the  format  of  the  market  positioning  diagram  for  FM 
User  Viewpoint  frc«n  a  msc  perspective.  TTie  degr^  to  whidi  IS  is  integrated  into  an 

CTgamaitioii's  foncticns  is  plotted  on  the  x-sxh;  the  attractiveness  of  FM 

to  a  user  ofpi^tion  is  plotted  on  the  y-axis. 

It  can  also  be  seen  in  Exhibit  11-6  that  a  certain  industry  sector  pittem 

emerges  from  this  analysis,  although  one  must  be  careful  to  recognise  the 
essential  subjectivity  of  judging  the  positioning  parametars. 

It  must       be  recognised  that  within  each  industry  sect(H:  tha%  is  likely 
to  exi^  considerable  variation,  dependent  upon  differing  management 
&yl&s  and  requirements — ^for  example,  the  significance  of  front-  and 
l^cdc-dlfice  system  to  a  financial  institution. 

The  positioning  diagram  provides  insights  into  the  potential  for  network 
FM.  The  value-added  concept,  expressed  on  the  diagram  as  the  relative 
attractive»m  €^¥M,  places  emphasis  on  tfie  application  and  not  cm  the 
commodities  of  computer  processing  power  or  network  transmission. 
This  emphasis  implies  a  greater  acceptability  for  users  to  do  network 
I^,  in  contrast  to  DP  FM. 

The  factors  of  cost  and  effectiveness  will  of  course  also  affect  the  overall 
attractiveness  of  FM  but  are  necessary  conditions  to  the  successful 
provisicm  <^  any  service. 


10 


YEBDN 


THE  DATA  PROCESSING  AND  NETWORK  FM  MARKET— A  STRATEGIC  ASSESSMENT  INPUT 


EXHIBIT  U-6 


FM  Positioning— User  Viewpoint 

High 


Low 


Manufacturing 
Government 

Transportation 


IS 

Integration 


Distribution 

 I  Services 

Insurance 


FM 

Attractiveness 


Banking  & 
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High 


Low 
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S^mation  of 
DP  Functions 


A  particular  requirement  for  the  outsourcing  of  a  data  processing  opoa- 
tion  is  the  need  for  it  to  be  sufficiently  separate  that  it  is  practical  to  hand 
responsibility  to  another  organisation.  A  series  of  levels  of  separateness 
can  tie  y^itiied  for  data  processing  organi^tmns;  these  are  listed  in 
Exhilntn-7. 

This  progression,  first  as  an  identifiable  department  and  then  as  a  com- 
pletely separate  subsidiary,  is  the  classic  noodel  upon  which  many  pro- 
cessing services  (bureau)  companies  were  developed.  When  the  move  is 
made  to  float  the  organisation  off  as  a  separate  subsidiary,  then  automati- 
cally FM  revenues  are  generated. 

Additionally,  one  has  also  the  joint  ownership  situation  of  closed  user 
groups  (CUGs).  These  are  set  up  to  serve  very  specific  needs — ^for 
example,  fen*  interconnection  of  driine  booking  infonnsAicm  m  the  of 
STTA,  or  financial  transaction  messaging  in  the  case  of  SWIFT,  Typi- 
cally INPUT  has  not  included  the  revenues  from  these  organisations  ia  its 
assessment  of  the  FM  market. 
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EXHIBIT  11-7 


Separation  of  DP  Functions 

•FM 

•CUG 

•  Subsidiary 

•  Division 

•  Department 

H 


The  provision  of  discrete  processing  services  also  provides  another 
development  path  towards  FM  as  an  organisation's  data  processing 
activity  builds  to  a  si^iifiouit  level. 

In  the  case  of  network  services  sufficient  separateness  exists  intrinsically 
for    0[^H^8a&»  to  be  aide  10  ccmsidbn' netwiKk 
oppcrbKdty  at  any  stage  of  system  development. 


Smnmaryof 
Aiguments 


One  om  Urns  stimmaiise  ti»  position,  ftom  the  inospective  FbA  MSer't 

point  of  view,  as  a  set  of  parameters  or  conditions  that  is  likely  to  indi- 
cate the  possibility  that  an  FM  approach  might  be  contracted.  The 
parameters  are  listed  in  Exhibit  II-8. 

•  The  target  activity  must  be  sufficiently  sq)arate  for  an  FM  solution  to 
be  practical. 

•  Hie  vendor  must  as  a  nde  be  able  to  demonstrate  superior  knowledge 
and  expertise  in  the  choi^n  service  area — ^in  other  words,  superiOT 
effectiveness. 


The  vendor  must  as  a  rule  be  ^le  to  demonstrate  a  cost  advantage  over 
tlM  in-house  solution. 

I^iaUy      must  be  attractive  as  an  option;  this  particular  adjective  is 
used  to  imply  that  the  user  retains  the  unique  strategic  features  that 
provide  a  value-added  rationale. 
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EXMBmt-8 


Summary  of  Arguments 

•  Separate/practical 

•  Superior  knowledge/expertise 

•  Cost  advantage 

•  Attractive 

I 


Different  U^r 
Per^)ectives — ^DP 


Increa^nf^y,  n«<PUT  is  aware  of  a  trend  in  the  l^ge-scale  systmis  msaket 
towards  the  separation  of  the  conq)uter  systons  platfcHins  and  the  ^pli- 
cations that  run  on  them. 


As  large  systems  become  more  complex  and  more  standardised,  and  as 
the  user  interface  becomes  simpler,  this  trend  is  likely  to  increase.  The 
implication  is  that  users  will  see  less  need  to  be  involved  in  running  the 
equipment  pkt&csd*  and  this  rediK^on  applies  to  systems  software  as 
much  as  to  hardware. 

Exhibit  n-9  is  a  diagrammatic  representation  of  this  divergence  of  user 
view  for  the  data  processing  element  of  a  compute  sys^n.  Four  levds 
of  activiQr  sstt  identified: 

•  The  basic  computer  equipment  platf(nm 

•  The  operating  system  software  required  to  provide  the  processing 
environment 

•  Ai^Iications  enabling  software,  such  as  languages,  system  developomt 
tools  and  data  base  management  systems. 

•  The  i^lications  software,  either  devdoped  in-house  or  purchased  as  a 
product 
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E}a4iBiTn-9 


Different  User  Perspectives— DP 


Data  Processing 

Applications 

Applications 

Enabling 

Software 

System  Software 

Computer  System 

J  

Different  User  Analojgous  to  the  separation  of  functions  for  data  processing  shown  in 

Perspectives —  IxMbitH-^kltotferiieeswais.  Network  separation  is  ejqwessed  dia- 

Networks  grammatically  in  Exhibit  11-10. 

In  the  case  of  a  network,  the  distinction  is  made  between  the  network 
infini^ttQetrae  md  die  traffic  that  passes  through  the  network.  Thert  are 
four  levds  of  activity  in  total: 

•  The  basic  platform  ocmsists  of  the  bearer  services,  essentially  the 
physbal  comimimcatkHis  ^)elif^  that  are  operated  by  the  authorised 
teleoHmiiumaktions  op&moc. 

•  UexmsiAL  management  is  the  set  of  fom^ticms  Gmcmaed  widi  tiie  control 
ctf  d»  netwcnk  iteelf  and  nc^  the  traf&c  that  is  transmittal  ovcsl  it 


•  Enhanced  Services  add  value  in  some  way  to  the  basic  transmission 
ac^vi^y— e.g,»  packscft  switching,  store-and-forward  mor  connection 
ajul  jMotocol  ttan^ation. 

•  The  applications  are  concerned  with  the  fundamental  objective  (X 
purpose  for  which  traffic  is  transmitted  over  the  network — for  cx- 
an^pJe,  Electronic  Mail  and  Electronic  Data  Interchange. 
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EXHlBiTii-10 


Different  User  Perspectives-— Networks 


Traffic 

Applications 

Enhance  Services 

Network 

Network  Management  Services 

Bearer  Services 

K 


Sy^on  Aspects 


Fsom  the  vendor's  perspective,  the  challenge  of  FM  is  to  identify  lis 
position  and  its  relationship  with  other  service  markets.  The  challenge  is 
to  identify  aspects  of  the  system  that  will  provide  positioning  parameters 
for  tlie  FM  mulEet  sad  throw  light  on  the  directicms  fix>m  which  this 
tminness  is  devdoped. 

^cMbit  n-11  lists  the  principal  positioning  parameters  identified  from  the 
vendcHr's  pospective. 


EXHtBrriMI 


Systems  Aspects 


Equipment-related  services 

Applications-related 

-Product 

-People 

In-house/service/outsourcing 
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Firstly,  and  building  from  the  analysis  described  in  sections  H  aiul  I 
above,  one  can  make  a  distinction  between  equipment-  or  syst^-related 
services  and  ^Kcations-related  s«vices.  WitWn  the  lattw,  one  can 
mafee  a  fto^te  distinction  between  product-  and  p^le-related  ser- 
vices— i.e.,  gei^aUy  between  applications  software  ptroducts  and  profes- 
^c«ial  services. 

Secondly,  one  can  analyse  user  expenditure  on  information  systems  into 
three  categories:  in-house  expenditure,  service  expenditure  and 
outsourcing. 

The  distinction  between  in-house  and  service  expenditure  is  self-evident 
INPUT  has  defined  outsourcing  to  imply  service  expenditure  where  the 
mer  mSsm  a  d^Hs^rate  and  conscious  d^^»i  to  have  an  external 
vmdor  take  lOpoosibility  for  a  major  proportion  of  the  organisation's 
information  systems  activity.  It  is  this  much-broader  devolution  of 
responsibihty  that  gives  rise  to  the  difficulties  in  selling  the  FM  concept. 

This  report  has  thus  established  two  sets  of  criteria  for  positioning  FM 
relative  to  other  services.  The  two  sets  are  developed  in  a  map  concept 
ki  the      two  se0ti<xis. 


Market  Positioning —    Using  the  identified  positioning  parameters  defined  in  the  previous 
DP  ^c&m,n*IPUT  has  developed  the  imp  shown  as  Exhibit  n- 12.  Across 

ti»  hmizcmtal  axis  we  have  the  following  three  areas: 

•  The  systems  platform 

•  Applications-related  services 

•  F^^le^i^tt^  services 

Down  die  mtikal  axis  are  plotted  these  categories: 

•  In-house  expenditure 

•  Discrete  services 

•  Outsourcing 

Into  this  matrix  (or  positioning  map)  one  can  place  the  market  assess- 
ments for  the  size  of  the  various  elements  that  contribute  to  European 
data  processing  si^rvices  business. 

For  the  purposes  of  this  analysis,  INPUT  has  not  included  systems 
integraticm,  c»:  any  strategic  ommAtancy  service  undo*  the  outscMircing 
categofy.  This  was  dtme  in  order  to  focus  attention  sped&;ally  on  the 
FM  wea. 
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EXHIBIT  11-12 


Market  Positioning  Map— Data  Processing 

1989  DP  European  User  Expenditures 
($  Billions) 


Systems  Applications  People 

Platform  Related  Related  Total 


In-House 

Equipment 

41 

People 

50 

91 

rete  Services 

System  Software 

Equipment 
Maintenance 

9.2 
11.2 

Software  Products  7.6 

Prof.  Services 

14.8 

49.8 

Disc 

Processing 

0.5 

Processing  6.5 

u. 

Prof.  Services 

0.1 

Outsourcing  ( 

Fadliti^  Management 
0.6 

0.7 

Total  (founded)  $141 
billion 


It  is  very  clear  from  this  diagram  that  FM  represents  only  a  very  small 
percentage  of  users'  DP  expenditures,  around  0.6%.  This  low  percentage 
serves  to  underpin  the  possibility  of  considerable  growth  potential. 

Data  Processing  FM  has  originated  from  the  adjacent  markets  of  process- 
ing services  and  professional  services.  It  is  reasonable  to  classify  profes- 
sional sovices  FM  in  the  people-related  column,  but  dearly  FM  i^lf  can 
be  a  complete  service  covering  the  applications  as  wdl  as  die  providon 
of  the  system  platfcom  resource. 


mm 
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M  

Market  Positkming- 
Networks 


In  Exhibit  11-13  is  an  analysis  of  networks  market  revenues  analogous  to 
Exhibit  n-12.  Again  FM  represents  only  a  small  proportion  of  the  total 
expmMtm^  but  is  at  1.4%,  a  considerably  higher  proporticm  ^an  for  DP 
FM.  There  is  also  clearly  a  higher  proportion,  as  would  be  expected,  for 
service  expenditure  as  opposed  to  in-house  expenditure.  In  the  case  of 
netwCHrks,  service  expenditure  basically  means  user  expenditure  on 


E)^iBITIH3 


Market  Positioning  Ma|3— Networics 

1989  Data  Network  European  User  Expenditures 

($  Billions) 


O 
X 


Systems 
Platform 

Applications 
Related 

People 
Related 

Total 

Equipment 

9 

People  4 

13 

Equipment 
Maintenance 

1.8 

Network 

Applications  0.3 

Prof.  Sen/ices  2.5 

11.6 

Data  Comms. 

7 

FaciUties  Management 
0.3 

0.3 

CD  O 

W  CD 
Q  CD 


3 
O 
(0 

+.> 

o 


Total  (rounded)  $25 
billion 


In  practice  there  are  user  expenditures  on  in-house  people  to  manage  and 
run  networks,  but  the  total  is  not  significant  for  the  purposes  of  this  chart. 
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N 


Comparison  of  Exhibit  11-13  with  Exhibit  11-12  (for  DP)  implies  a  greater 
likelihood  for  networking  FM  to  be  acceptable  as  an  outsourcing  concept 
than  DP  FM  Significant  f&cu«s  in  this  argument  are  the  existing  pen- 
etraticm  of  FM  in  networks,  thevdstive  size  of  service  expenditure  and 
the  perception  that  there  is  a  lowo:  etnotional  threshold  f(X  netwOTks  as 
opposed  to  DP. 


Vendor  Activity 


Exhibit  11-14  lists  the  principal  entry  points  of  FM  vendors,  the  original 
market  areas  from  which  FM  business  has  developed. 


EXHIBIT  11-14 


Vendor  Activity 


Origins 

-Processing  services 

-  Professional  services 

-  Network  Services 


•  Network  FM 
-BT 

-  Mercury  CDN 

-Sigmanet 

-GDN 


A  nomA^er  of  vendors,  notably  Hoskyns  and  SE>-Scicon,  have  developed 

their  FM  business  from  a  processing  services  (or  bureau)  operation.  Also 
included  in  this  category  would  be  FM  businesses  such  as  IT-NET  and 
PCX  that  have  been  created  as  management  buyouts  of  a  data  processing 
divisicm  of  a  larger  entity. 

Vendors  such  as  the  Sema  Group  and  Andersen  Consulting  seem  to  have 
been  directed  U)wards  the  FM  opporbinity  by  the  n^ds  oi  their  base 
professional  services  activities.  As  their  professional  sendees  businesses 
have  been  drawn  towards  systems  integration  and  the  requirement  to 
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meet  a  greater  range  of  service  needs,  so  the  need  for  operational  sup- 
port, and  therefore  FM,  has  arisen.  EDS  in  particular  has  always  stressed 
in  its  marioeting  a  close  coupling  of  systoM  mtegratioii  services  and 

Clearly  there  is  a  considerable  interest  in  FM  from  the  starting  position 
of  netvt^sk  sernoi^.  British  Telecom  itself,  Racal,  and  Extel  are  all 
exan^les. 

The  equipment  vendors  that  have  entered  the  market  (most  notably, 
IBM)  could  be  classified  as  a  totally  distinct  category.  However,  it 
should  be  noted  that  these  vendors  have  substantial  professional  services 
revenues  as  well  and,  in  the  case  of  IBM,  processing  services  and  net- 
w<Hk  services  businesses. 

The  significant  vendor  activity  observed  in  the  specific  area  of  network 
FM  is  also  listed  in  Exhibit  11-14.  In  addition  to  BT,  Mercury,  with  its 
Offlpoiiiie  Dam  Network,  is  a  potential  FM  competitor.  Andersen 
Consulting' s  arrangement  with  Motorola  Codex  to  offer  network  support 
under  the  name  SigmaNet,  and  Racal's  Government  Data  Network 
(GDN),  are  also  important  examples  of  Networfc  FM. 


Exhibit  11-15  illustrates  INPUT'S  assessment  of  the  complete  FM  market 
in  W^^ltem  Europe  in  1989,  both  data  processing  FM  and  networic  FM. 
Hm  analysis  shows  how  the  different  categories  of  expenditure  can  be 
separately  attributed  to  specific  DP  or  network  activity.  Further  it  indi- 
cates the  size  of  adjacent  markets  that  could  represent  entry  points  to  the 
FM  bo^ess. 

Overall  in  Westem  Europe  INPUT  has  assessed  the  FM  market  at  $800 
millkm.  INPUT  attributes  85%  to  the  DP  category  and  15%  to  Xhe 
network  category.  INPUT  believes  in  a  network- specific  FM  maiket  that 
to-date  INPUT  has  not  included  in  the  basic  FM  market  assessment 
because  no  DP  is  involved.  An  example  of  this  expenditure  would  be  the 
contract  tiuU  SD-Scicon  has  mih  BP  to  manage  its  telecommunications 

I^tWQlk. 

A  further  relevant  market  is  network  services — the  provision  of  managed 
dam  i^work  setvices  that  ^^eally  have  not  been  ecmsidered  FM.  but 
essentially  provide  an  FM  network  function.  Typically  this  market  has 
^veloped  from  the  provision  of  discrete  services  and  not  from  a  deliber- 
ate and  ^aar^dsimi  to  outsource  the  management  of  the  netw<»k.  The 
justiflcatlixa  ior  the  inclusion  of  managed  data  network  services  in  an 
av&siXl  assessment  of  the  FM  market  is  that,  as  stated  above,  it  essen- 
tially provides  the  same  function.  However,  a  similar  argument  can  be 


Network  FM  Market 
Analysis 
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EXHIBIT  11-15 


Network  FM  Market  Analysis 
(European  User  Expenditures,  1989) 

$  Millions 

DP 

Network 

Total 

FsdlHies  Management 

680 

120 

800 

Network  Specific  FM 

80 

80 

Network  Services 

ou 

80 

Total 

680 

AAA 

280 

960 

Data  Communications 
Services 

7,000 

7,000 

Network  Applications 

700 

700 

Maintenance 

1,800 

1.800 

applied  to  the  inclusion  of  processing  services  revenues  and  vendors 
(e.g.,  Datasolve  and  probably  Hoskyns)  who  define  their  FM  revenues  to 
include  some  expenditure  in  this  category. 

EjcMhitll-iS  indicates  that  INPUT  has  identified  a  total  FM  market  in 
Europe  of  nearly  $1  billion  in  1989,  of  which  the  network  proportion 
amounts  to  around  30%. 


Additionally,  INPUT  recognises  some  further  adjacent  markets,  data 
communications  services,  network  applications  services  (e.g.,  EDI  and  E- 
mail)  and  network  equipment  maintenance  that  could  all  represent  market 
eatiy  to     nxxt  clo^ly  defined  outsourcing  of  netwcffk  managonrat 
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European  ^oalysis 
and  Forecast 


It  is  important  to  place  the  ovaraU  assessment  of  the  FM  outsoiucing 
opportunity  into  the  perspective  of  total  user  expenditures  on  inf(»tnatioa 
systems.  The  overall  position  is  shown  in  Exhibit  11-16. 


EXHIBIT  U-16 


European  i^nalysis  and  Forecast 

(User  Expenditures) 

1989 

CAGR 

1994 

DP 

Rillinnc\ 

{$  Billions) 

In-house 

91 

9 

136 

Service 

50 

15 

102 

FM 

1 

20 

2 

1989 

CAGR 

1994 

Network 

($  Billions) 

(Percent) 

($  Billions) 

In-house 

13 

10 

21 

Service 

12 

19 

28 

FM 

0.3 

40 

2 

Total 

167 

12 

290 

This  exhibit  builds  on  the  market  revenue  analysis  shown  in  Exhibit 
n-12  and  11-13  but  extends  the  analysis  to  show  a  forecast  of  market 
sizes  fta- 1994. 

This  analysis  makes  clear  that  although  FM  is  expected  to  grow,  for  both 
DP  and  networks,  at  a  significantly  higher  rate  than  for  the  market  as  a 
whole,  FM  nevotheless  mnains  a  relatively  ^nall  propc»tion  oS  ovotdl 
IS  expenditure.  On  these  estimates  of  expected  growth,  the  total  FM 
market  will  only  just  exceed  1%  of  the  total  market  by  1994.  Even  if 
these  growth  r^s»  wem  4satAtd  (i.e.,  40%  per  annum  fOT  DP  FM  and 
80%  per  annum  fw  netwwk  FM),  then  FM  would  stiU  lepresent  ontkr 
3%  of  total  uso*  IS  expenditure  in  1994. 
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9  

Maik&t  Evolution         One  of  the  key  objectives  of  this  study  was  to  provide  an  opinion  on  the 

way  that  the  FM  market  would  evolve  over  the  next  few  years.  Exhibit 
11-17  represents  graphically  the  basic  FM  trends  observed  by  INPUT. 


EXHIBIT  11-17 


FM  Market  Evolution 

In-house                Service  FM 

Applications 

System  Softw^e 

Networtc  Management 

Equipment 

Bearer  Service 

FM 

FM 

Firstly,  INPUT  expects  the  equipment  platform  and  network  to  be  seen  as 
a  sepsmtt  identifiable  fiuK^on  and  consequently  one  more  readily  ser- 
viced by  a  third-party  organisation.  Increasingly  the  computer  user  is  less 
interested  in  what  goes  on  under  the  bonnet;  increasingly  the  concern  is 
the  application  and  its  contribution  to  the  business. 

This  separation  of  functions  clearly  implies  an  opportunity  for  FM  at  the 
level  of  provision  of  computer  and  network  facilities.  The  nature  of  wide 
area  networks  and  the  lack  of  the  same  tradition  for  in-house  manage- 
ment in  tin;  DP  ar^  indicate  a  much  greater  readiness  to  accept  network 
FM 

The  am  n^€»k  FM  will  be  met  an  may  of  adja<%nt  or  supporting 
savkes  m  addition  to  the  central  core  of  DP  FM. 

On  the  data  processing  side,  the  essential  FM  service  is  the  provision  of 
the  eos^Hiter  fadOi^^na  MIPS  powo*  nation.  Assodated  witfa  ^ 
station,  and  supp(»ting  it  (both  in-house  and  out-houi%)  will  be  services 
such  as: 
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•  System  software  support 

•  Equipment  maintenance 

•  D^ast^  recovery  services 

The  network  aspects  will  more  readily  be  met  by  the  provision  of  virtual 
networks — the  pipelines  through  which  the  MIPS  are  suppUed  to  the 
ultimate  usors.  The  mxK  conqplete  that  network  m^^iu^emrat  function 
is,  the  less  opportunity  exists  fen*  indep^ently  provided  services  like 
^uipment  maintenance. 

Tlie  s^>ar^on  of  the  equipment  platform  referred  to  above  creates  also 
the  separately  identifiable  opportunity  for  the  management  of  a  user's 
applications.  Clearly  management  of  a  user's  application  is  a  much  more 
coni«iti(»is  ar^  and  tfius  imich  less  likely  dian  the  opmtions  side  to  fall 
prey  to  ^  arguments  for  FM 

For  the  applications  the  user  will  have  the  basic  choice  of: 

•  Pio^dding  the  ccKi^lete  applicatim  support  service  in-house 

•  Purchasing  discrete  services  to  support  an  application  essentially 
manag»i  in-house 

•  Specifically  contracting  for  the  operation  of  the  applications  support  to 
be  provided  on  an  FM  basis 

As  with  the  facility  platforms,  there  exist  adjacent  markets  to  the  FM  of 
applications,  notably  the  maintenance  of  in-house-developed  systems. 

R  

Conclusions — Market  The  central  question  posed  for  this  research  study  was  to  determine 
Approach  whether  tfie  netw(»k  FM  and  data  processing  FM  markets  were  linked  or 

separatdy  i^essible. 

Exhibit  11-18  lists  the  three  basic  options  that  follow  logically  from  the 
analyds  of  the  toaiket  evolution  shown  in  Exhibit  n-17.  In  principle  the 
nmket  can  be  apprcMiched  from  all  three  directions. 

However,  the  applications  route  is  probably  the  most  difficult,  since  it  is 
in  tMs  ai^      die  most  managen^nt  resistance  to  die  FM  conc^t  is 
likely  to  be  met. 

The  most  attractive  route  appears  to  be  via  the  provisicm  of  odier  i^twrak 
services,  nmably  the  idjacent  markets  of: 

•  Data  transmission  services 

•  Equipment  maintenance 


24 


YEBDN 


THE  DATA  PROCESSING  AND  NETWORK  FM  MARKET— A  STRATEGIC  ASSESSMENT  INPUT 


EXHIBIT  11-18 


Conclusions— Market  Approach 

•  Via  computer  system 

•  Via  network 

•  Via  applications 

B'^'OT  bdievi^  the  netwoik  FM.  no^et  is  diiecfly  accessitde  and  is  not 

reliant  on  the  DP  FM  entry  point.  Indeed,  INPUT  expects  far  greater 
penetration  of  the  network  market  by  FM  contractors  in  percentage  terms 
than  tor  DP  over  Ac  ntaa  five  years.  For  1994,  INPUT  is  forecasting  ti» 
network  FM  market — the  majority  of  which  is  directly  accessible  by 
network-only  vendors — to  reach  $1.6  billion  (v»sus  $2  billion  fOT  &e 
comparable  data  processing  FM  market). 


Summary 


Exhibit  11-19  lists  the  principal  findings  of  this  report. 


EXHIBIT  11-19 


Summary 


Significant  high-growth  opportunity 
Network  FM  separately  accessible 
Incremental  development  strategy  advisable 


The  FM  maiket  in  Europe  and  the  U.K.  offers  a  significant  high-growth 

opportunity  within  the  overall  market  for  information  systems.  In  par- 
ticular, the  network  FM  market  is  expected  to  grow  at  approximately 
twice  the  rate  of  the  DP  FM  market  (40%  per  annum  v.  20%  per  annum). 
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In  additicm  to  this  estimated  end-user  market,  INPUT  forecasts  a  substan- 
tial subccMitracted  third-party  market  for  other  FM  vendors  unwilling  or 
lacking  the  skills  to  offer  these  network  services  effectively. 

The  network  FM  market  is  a  separately  accessible  market.  Probably  the 
majority  of  it  is  more  readily  accessible  in  a  direct  fashion  than  through 
the  DP  route. 

input's  recommendation  is  for  an  incremental  development  strategy  in 
order  to  exploit  the  available  commercial  opportunity.  The  direction  of 
attack  ^koM  be  frooi  adjac^t  matket  areas,  {Ktrticulaxly  data  communi- 
cations line  charges  and  data  communications  equipment  maintenance. 
These  access  routes  avoid  head-on  FM  resistance  from  management,  as 
is  typically  experienced  in  Ibe  data  processing  area. 
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Market  Analysis 


This  chapter  describes  the  general  background  to  the  development  of 
outsourcing  and  the  current  status  of  the  market. 

A  

Outsourcing  Not  only  can  one  observe  the  continuing  growth  of  user  expenditure 

overall  on  information  systems  (IS),  but  also  the  key  business  trends  that 
are  actively  driving  the  need  for  more-complete  IS  solutions. 

The  key  business  trends  relevant  to  this  need  in  general,  and  of  particular 
importance  to  networking,  include  the  following: 

•  Business  operations  are  becoming  increasingly  complex.  With  the 
increased  complexity,  there  is  a  need  to  ensure  that  information  flows 
between  operational  units  as  eost-effectively  as  possible. 

•  Organisational  downsizing  has  necessitated  that  corporate  staff  be  able 
to  access  needed  information  quickly.  Decision-making  information 
mui^  be  available  at  the  tin^  and  place  necessary  to  support  decision- 
making processes. 

•  Organisations  are  competing  increasingly  in  a  global  marketplace. 
WItb  ^  iaoreased  g lol^  focus,  mtegrated  i^tw^ks  aie  the 
effective  n^ans  to  ensure  the  timely,  cost-eCfective  delivery  of  informa- 
tion. 

•  For  organisations  to  maintain  their  strategic  position,  a  variety  of 
decision-making  data  must  be  available  quickly.  Integrated  netwwks 
are  necessary  to  ensure  the  delivery  of  the  information. 
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In  addition  to  the  changes  taking  place  in  business,  a  number  of  techno- 
logical trends  are  causing  organisations  to  consider  integrating  their 
netwoiks  oxne  fuQy  intt)  die  operaticmal  environment.  The  key  techno- 
logical treads  are  listed  below. 

•  Public  networks  are  becoming  more  robust  and  application  oriented. 
As  digi^  services  beccnne  mcac  available,  optums  for  providing 
broado-      g(  services  will  become  increasingly  available. 

•  Virtual  private  and  public  networks  will  provide  capabilities  that  will 
inoease  fiinctionality  and  afford  opportunities  for  greats  control. 

•  Value-added  networks,  once  oriented  primarily  to  the  needs  of  low- 
speed,  infrequent  users,  arc  expanding  to  provide  virtual  cap^iHties, 
higher  capacities  and  flexible  services. 

•  Providers  of  PBXs  are  continuing  to  expand  the  capacity  and  flexibility 
(^^bre^pMfaaent  They  are  focussmg  cmfHtJvidingequ^ment  that 
can  beccHoe  a  central  pd^t  for  integrating  netw<»k  services. 

•  The  growing  capacity  of  LANs  is  blurring  the  (fistincticms  betv^en 
local-area,  wkle-aiea  and  metropolitan-area  networks. 

•  The  enhanced  capability  of  intelligent  multiplexers  has  increased  their 
importance  as  focal  pdnts  for  integrating  network  manageo^nt  func- 
ti(Mis.  These  enhancements  include  nttwoak  management  capabilities. 

•  The  growth  of  relational  data  base  systems  is  expanding  the  need  for 
access  tt>  rramte  locaticms.  With  data  bases  beccnumg  increasingly 
common  on  minis  and  PCs,  the  process  of  interu>nn^ting  systems 
becomes  more  complex. 

•  The  resurgence  of  distributed  processing  and  llie  ^wth  of  distributttl 
data  bases  increases  the  need  for  networks  ammg  a  variety  of  systems. 

•  The  growing  use  of  PCs  and  workstations,  coupled  with  die  growing 
need  to  access  or  share  data,  C(»itributes  to  the  need  for  netwoiking  and 
network  integration. 

All  these  inRmmes  are  c^u^g  users  to  increasingly  seek  thiid-party 

support  for  data  processing  and  network  needs.  Such  support  is  gener- 
ally referred  to  as  outsourcing.  In  this  study  we  have  preferred  to  restrict 
tte  use  erf  die  woid  outsourcing  to  the  supply  of  strategic  services.  This 
is  adminedly  a  difficult  distinction  to  pin  down,  but  INPUT  considers  the 
distinction  important.  There  exists  a  very  different  set  of  values  and 
business  ideas  behind  the  decision  to  hire  third-party  assistance,  for 
(^cao^,  to  cfKifiraa  pc^ramnim  or 
to  contract  out  the  manag^i^nt  of  the  data  processing  activity. 
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The  spectrum  of  potentially  outsourced  services  is  depicted  in  Exhibit 
in-1.  At  the  planning  level,  strategic  consulting  services  might  be 
utilise  INPUT  notices  a  trend  for  services  organisations  to  become 
increasingly  interested  in  providing  consultancy  on  business  planning  as 
a  precursor  to  involvement  in  further  systems  development  services. 


EXHIBIT  III-1 


The  Spectrum  of  Services 


Systems 
Development 


Systems 
Management 


Systems  development  comprises  all  systems  design  and  building  activity, 
and,  of  course,  systems  integration.  Systenis  integraticm  is  clearly  a  key 
manifestation  of  outsourcing. 

Systems  managem^t  is  a  cc«nplete  set  of  activities  c(H»xmed  witii  the 
{^Mcxation  of  a  system  and  its  applications;  thea^fore,  it  is  princ^ally 
composed  of: 

•  DP  facilities  management 

•  Network  services 

•  Software  applications  maintenance 

•  Equipment  platform  system  maintenance 

•  Andllaiy  services,  notably  disaster  recovery  services 


YEBON 


29 


THE  DATA  PROCESSI N  G  AN  D  N  ETVraRK  FM  MAra«T— A  STRATEGIC  ASSES8MEHT  WWIT 


FM  is  the  service  channel  that  can  be  considered  strategic  because  it 
involves  handing  over  management  responsibility  to  a  third-party 
OTganisadon. 

Organisations  are  turning  to  third-party  organisations  to  provide  systems 
management  services  for  a  variety  of  reasons.  Principally  the  reasons 
include: 

•  Scarcity  of  the  staff  with  appropriate  skills 

•  Hie  increasing  complexity  of  large  computet  systems  and  networks 

•  The  need  to  implement  information  systems  more  quickly  than  might 
be  possible  in-house 

•  To  reduce  the  risk  of  cost  and  time  ovmms 

All  of  diese  factor  are  Arown  into  sharp  rdief  by  the  mcseming  depen- 
dence on  information  systems  by  user  organisations.  Facilities  manage- 
ment is  thus  an  outsourcing  service  that  has  arisen  to  meet  the  user  need 
for  help  in  information  services  ta^vUy. 

B  

Market  Status  On  a  world  scale,  the  most  developed  FM  market  is  in  the  United  States. 

Most  recently,  intense  interest  has  been  focussed  on  the  U.S.  because  of 
the  market  entry  of  IBM  and  such  deals  as  EDS'  c(mtract  to  nm  Texas 
Air's  System  One  airline  reservation  system. 

The  scale  of  U.S.  dominance  of  the  world  FM  market  is  shown  in  Exhibit 
111-2.  The  exhibit  analyses  the  global  facilities  management  market- 
place. 

The  accqi^ce  of  FM  has  been  relatively  restricted  in  Europe  by  the 

general  caution  exercised  by  buyers  in  respect  to  service  soluticHis  in 
comparison  with  those  in  the  United  States  and  in  Japan, 

However,  1989  marked  something  of  a  watershed  year  in  the  U.K.,  as  a 
number  of  significant  FM  contracts  placed  the  spotlight  on  this  market 
sector: 

•  VARITY  with  Data  Networks  PLC 

•  PLESSEY  with  Hoskyns 

•  DRO  witfi  Andersen  Consulting 

•  Marseyside  Health  with  CSC 

•  DSS  with  EDS 
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EXHIBIT  III-2 


The  World  FM  Market 
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What  was  important  about  these  contracts  was  not  so  much  their  size  (in 
some  cases  not  that  significant)  but  &e  amval  oi  leading  vaidc»:s  such  as 
Ando^n  md  CSC  into  this  area  of  the  market 

On  the  continent,  CSC  has  been  active  in  the  Benelux,  but  apart  from  this 
new  activity  the  mnaind^  of  Europe  has  continued  to  view  FM  as 
jMimarily  a  response  to  legislation  prohibiting  or  restricting  computer 
ownership  by  government  departments.  Thus,  there  is  considerable 
activity  in  Italy  in  this  market;  FINSIEL  is  the  leading  vendor.  France  is 
an  impmmt  ¥M  tmsket  with  v^d^»ead  awamiess  oi  this  approach. 
Leading  vendors  in  France  are  GSI,  Telesystemes,  OFT  (SD-Scicon)  and 
CISI.  Germany  is  noted  for  its  generally  lower  level  of  interest  in  ser- 
vices, particularly  in  outsourcing  services  like  FM. 

Exhibit  I1I-3  shows  the  relative  market  portion  of  the  U.K.  in  con^yaii- 
son  to  the  rest  of  Europe. 
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EXHIBIT  III-3 


The  European  FM  Market 
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Market  Dynamics 


Any  market  is  subject  to  a  wide  variety  of  dynamics,  user  demand  forces, 
supplier  push  factors  and  external  influences.  The  purpose  of  this  chapter 
is  to  exaimnc  these  maket  dynamics  in  an  attempt  to  discern  the  presasce 
of  fundamental  patterns  that  will  affect  a  vendor's  approach  to  this 
market.  This  is  done  firstly  from  the  vendor  perspective  and  secondly 
from  the  user  perspective. 


The  User  Perspective    From  the  user's  perspective  the  selection  of  the  FM  approach  can  be 

made  from  the  classic  make-or-buy  decision  parameters.  Principally 
these  are: 

•  What  role  does  the  activity  have  in  the  strategic  value-added  chain? 

•  Can  it  be  dxme  mrae  effectively  by  purchasing  from  a  third  party? 

•  Can  it  be  done  at  lower  cost  by  purchasing  from  a  third  party? 
L  TbeRideoftheS^em 

The  first  of  these  decision  parameters  is  the  most  difficult  to  analyse  and 
the  most  likely  to  raise  motional  issues.  This  is  catainly  true  of  FM 
where  arguments  such  as  'data  processing  is  too  important  for  us  to  hand 
to  an  outside  organisation'  are  invoked  in  defence  of  the  in-house 
solution. 

Facilities  management  is  an  extreme  manifestation  of  a  general  move 
towards  the  use  of  third-party  services  for  information  systems  support 
because  it  in^^  the  subcontracting  of  a  consitksraMe  level  of  manage- 
ment responsibility.  This  relative  extremity  of  user  view  explains  some 
of  the  difficulties  incurred  in  marketing  these  services  and  analysing  the 
motivations  far  Aeir  purchase. 
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Other  services  are  less  threatening  and  consequently  provide  opportuni- 
ties for  approaching  this  market  tangentially.  This  will  be  discussed  in 
more  detiil  m  S<^(»i  B  below. 


The  other  aspect  of  the  strategic  value-added  contribution  of  information 
systems  is  the  extent  to  which  systems  are  used  in  the  provision  of  the 
pindpa}  |Modhx^  ot  wervkse  that  die  organisattcm  supplies  and  the  degree 
to  which  they  are  integrated  into  an  organisation's  functions.  As  a 
parameter,  the  degree  to  which  information  systems  are  integrated  into 
an  organisation's  functions  poses  fewer  emotional  or  subjective  ques- 
ttoQs  dian  mempdng  to  determine  die  strategic  value  of  the  systems. 

At  one  extreme,  a  compu^  service  bureau  would  be  unlikely  to  use  FM 
for  its  <xaspat&  systems  since  this  is  its  essential  business. 

At  the  other  extreme  a  government  department  could  quite  readily  argue 
that  the  provision  of  data  processing  services,  while  absolutely  essential 
to  dEGdcmt  opmakau  was  nm  integral  to  the  amimt  of  its  mii^cai* 
which  wi^t  be  inoviding  social  purity  services,  for  exan^le. 

Tim  line  erf  analysis  has  been  developed  in  the  form  of  a  positioning 
diapam  shown  as  Exhibit  IV- 1 .  The  x-axis  is  die  degree  to  which 
infofmtuicni  systems  (IS)  are  intepated  into  an  orgmiisadon's  function. 


EXHIBIT  IV-1 


Facilities  Mani^ement  Positioning  Map— User 

Viewpoint 


Low 


Degree  to  which  IS 
is  integrated  into 
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functions 


Attractiveness 
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Low 
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and  the  y-axis  is  the  relative  attractiveness  of  FM.  The  relative  attractive- 
ness of  FM  could  be  interpreted  as  the  degree  to  which  information 
sjrstems  are  (XMiiddered  (by  the  organisation's  executives)  to  be  part  erf  the 
strategic  value-added  chain.  Any  such  assessment  is  bound  to  be  partly 
objective;  nevertheless,  the  pattern  shown  in  Exhibit  IV-2  eccM^^ 


EXHIBIT  IV-2 


FM  Positioning — User  Viewpoint 

High 


Low 


Manufacturing 

Government 

Transportation 

IS 

Integration 
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1  Services 

FM 
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Attractiveness 
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Low 


Thus,  for  example,  an  organisation  like  Reuters  would  be  positioned 
within  the  satviixs  sectOT  at  the  bottom  right-hand  comer  of  the  chart.  A 
manufacturing  organisation  such  as  VARITY  or  Kodak  is  in  the  top-left 
segment.  In  between  can  be  positioned  various  intermediate  categories. 
Ni^mlly  tl^re  could  also  exist  con^derable  variations  witiiin  any  cme 
catepry,     example,  t^k-office  processing  for  a  financial  in^tuticm. 
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An  analysis  of  the  FM  contracts  listed  in  Appendix  A  broadly  supports 
this  classification,  as  can  be  seen  from  the  percentage  constitution  listed 


below: 

•  Manufacturing  38% 

•  Gavetmmot  27% 
(including  I^^th  &  Utilities) 

•  Transportation  6% 

•  Distributicm  2% 

•  Sendees  8  % 

•  lastuance  8% 

•  Banking  and  Finance  6% 

•  Other  5% 


A  further  level  of  complexity  enters  into  the  argument  if  one  pursues  the 
analysis  of  'strategic  value-added'  to  a  further  stage.  For  example,  the 
extreme  case  is  a  computer  service  bureau  contracting  for  FM  services 
from  a  third  party.  In  this  particular  ins^<^  if  the  essoitial  strategic 
added  value  was  knowledge  of  and  experience  wi^  jMi^oJl  systems,  then 
it  could  be  argued  that  the  computer  operations  could  be  carried  out  by  a 
third  party. 

This  analysis  provides  insight  into  the  potential  for  network  FM.  The 
value-added  concept  places  emphasis  on  the  application  and  not  on  the 
c(»tmiodities  of  computer  processing  power  or  network  iruisimsincHi.  hk 
this  sense  network  FM  appears  to  be  mcxe  reoiily  saleable  than  data 
processing  FM  because  of  the  circumstances  of  having  to  purchase 
network  transmission  capacity,  as  opposed  to  the  choice  of  in-house 
computer  processing  power. 

If  the  analysis  of  the  attractiveness  of  FM  can  be  directly  related  to  the 
surategic  value-added  component,  which  by  definition  must  be  the  appli- 
cation and  not  die  commodity  mmpoasau  then  netwcnk  FM  will  (insis- 
tently score  higher  than  DP  FM. 

The  relative  levels  of  current  developmoit  oi  tbe  netwoik  vmsm  DP  FM 
markets  would  have  to  be  attributed  to  die  relatively  less  develoi^  size 
of  the  netw(»-king  element 
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2.  Effectivoiess  and  Cost 

Tlie  <Mber  two  FM  decision  panmaeters  listed  at  the  beginning  of  this 
sex^n  were  effectiveness  and  oosL  These  are  constat  chaU^ifes  to  any 

service  provider.  If  and  when  customers  discover  they  can  more  effec- 
tively or  more  cheaply  provide  the  service  in-house,  then  the  outsourcing 
aipmttnts  are  seriously  undermined. 

The  challenge  to  a  computer  services  supplier  is  to  stay  ahead  of  the 
client  in  terms  of  effectiveness  (application  complexity  could  be  an 
important  factor)  and  cost. 

The  implication  is  that  the  services  vendor  needs  to  demonstrate  that  it 
has  superior  knowledge  and  expertise  in  a  diosra  services  area. 

3.  Practicality 

Hnally,  a  service  solution  must  be  practical  and  sufEdouly  d^ned  <x 
identifiable  within  an  organisation's  functions  that  it  can  be  subccm- 
tracted  to  a  third  party. 

In  terms  of  data  processing  and  of  FM  in  particular,  a  series    levels  of 
separatraess  can  be  identified,  as  shown  in  Exhibit  rV-3. 


EXHIBIT  IV-3 


Levels  of  Separateness  of 

Data  Processing 

•  Facilities  management 

•  Closed  user  group 

•  Subsidiary  company 

•  Separate  division 

•  DP  department 

Starting  at  the  bottom  is  the  conventional  DP  department.  The  first  step 
in  separating  the  DP  function  is  the  move  to  a  separate  division  to  pro- 
vide processing  services  (»ganised  as  a  profit  <xatre.  This  organisaticm 
can  then  be  set  up  as  a  separate  subsidiary  company  and  legal  mtity.  In 
this  form  other  organisations  could  have  an  eqmty  stake. 
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Beyond  this  level  is  the  closed  user  group,  whereby  a  number  of 
organisations  have  banded  together  to  form  a  company,  usually  for  a 
very  specific  purpose.  SWIFT  and  SITA  are  long-established  examples; 
AMADEUS  and  GALILEO  are  relatively  newer  manifestatitms  of  such 
sub-FM  (ffganisations. 

The  most  e^&ieme  fomi  of  separatene^  is  FM  in  which  ownenddp  of  the 
unit  passes  out  of  the  hands  of  the  uso:  and  the  revenues  generate  are  no 
longer  captive  to  that  org^sation. 

Anc^hcs'  tmtc  towards  FM  is  via  die  devekqnnent  of  discrete  jaxx^sdng 

services.  As  these  services  increase  they  will  at  some  point  become  the 
dominant  form  of  data  processing  for  an  organisation  and  thus  could  be 
ccmsi^ed  an  ¥hA  seivice  for  all  practical  purposes. 

In  terms  of  network  services,  it  is  clear  that  the  condition  of  separaten^ 
for  FM  already  generally  exists  in  organisations. 

4.  Sumnmryof  Argumrate 

In  reviewing  the  above  set  of  conditions  for  FM  from  the  user's  view- 
point, MPUT  has  iftentified  the  following  parameters  (in  reverse  oider  to 
those  described  above): 

•  Tbe  tai:i^  activity  must  be  sufficiently  separate  for  an  ¥M  solution  to 
beprai^cal. 

•  The  vendor  must  as  a  rule  be  able  to  demonstrate  superior  knowledge 
and  expertise  in  i^  diosen  service  area — that  is,  supmcM*  effective- 
ness. 

•  The  vendor  must  as  a  rule  be  able  to  demonstrate  a  cost  advantage  over 
the  in-hcmse  solution. 

•  Finally,  FM  must  be  attractive  as  an  option.  Attractive  is  used  to  imply 
that  users  still  retain  the  unique  strategic  feattues  (tf      own  busi- 
nesses  md  thus  the  value-added  rationale. 


The  dividing  line  for  this  last  condition  is  the  application.  Increasingly 

INPUT  notices  a  trend  in  the  large-scale  systems  market  towards  the 
separation  of  the  computer  system  platform  from  the  applications  that 
run  on  it  Large  systems  are  becoming  more  complex  and  require  in- 
creasingly specialised  skills  in  ord^  to  run  efficiently.  Additionally  the 
applications  interfaces  are  becoming  relatively  more  standardised 
(SAA  etc.). 
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The  implication  of  these  trends  is  that  hardware  and  systems  software 
operations  are  moving  away  (in  the  large-systems  area)  from  the  user 
domain.  The  mm  is  torn  for  networking,  where  tbe  diffraent  manage- 
ment perspective  for  ^licidons  and  the  netwofk     nocNSt  dottly 
delineated — short-term  user  reactive  applications  support  versus  long- 
term  investment  payback  for  communications  facilities.  Exhibit  IV-4 
smmmoises  ttttsc  factcss  for  both  netw<n-ks  and  ccm^utea*  systems. 


EXHIBIT  IV-4 


Different  User  Perspectives 


Data/ 
Traffic 


Applications 


Applications 
Enabling  Software 


Applications 


Enhanced 
Services 


Operating 
Systems  Software 


Facility 


Computer 
Equipment 


Network 
Management 


Bearer 
Sen/ices 


In  the  (^se  of  a  network  the  distinction  is  made  between  the  network 
infrastructure  and  the  traffic  that  passes  through  the  netwoik.  INPUT 
sees  four  levels  of  activity  in  total: 

•  The  basic  platform  consists  of  the  bearer  services,  essentially  the 
physical  communications  pipelines  operated  by  the  auth(»ised  teletXMU- 
munications  operator. 

•  Network  management  is  the  set  of  functions  concerned  with  the  amtnd 
of  the  network  itself  and  not  the  traffic  transmitted  over  it. 

•  Enhanced  sauces  are  those  tiiat  add  value  in  soum  way  to  the  basic 
transmission  activity — e.g.,  packet  switching,  st(n%  and  forward,  otot 
connection  and  protocol  translation. 


YEBDN 


39 


THE  DATAPfO^SSWQ/WPNETOOm  FMIyWIKET— A  STRATEGIC  ASSESSMENT  INPUT 


•  The  applications  are  concerned  with  the  fundamental  objective  or 
purpose  for  which  traffic  is  transmitted  over  the  network — for  ex- 
ample, el^itmic  mail  and  electronic  data  interchange. 

For  the  computer  system,  a  similar  analysis  can  be  applied.  The  four 
levels  are: 

•  The  ha^  ccMnputer  equipn^nt  platform 

•  The  operating  system  software  required  to  provide  the  processing 
mvmxaa»nt 

•  Applications-enabling  software,  such  as  languages,  system  develop- 
n^nt  tools  and  data  base  management  systems 

•  The  applications  software,  either  developed  in-house  or  purchased  as  a 
product 

B  

The  Vendor  From  the  vendor's  perspective  the  challenge  of  FM  is  to  identify  its 

Perspective  overall  positioning  in  idbtticHi  to  ib&  service  aiwi  thus  to  at^tqit  to  i^- 

tify  directions  of  {q)proach  for  this  opportunity. 

In  essence  FM  represents  the  provision  of  a  combination  of  components 
as  a  service  solution: 

•  Facilities 

•  Equipment 

•  Software 

•  People 

Of  tiiese  four,  the  last  three  are  die  mo^  idgnMcant  in  temis  of  relating  to 

other  services.  In  any  event,  the  provision  of  computer  rooms  and  other 
facilities  can  be  considered  as  part  and  parcel  of  providing  the  equipn^t 
platform. 

The  trend  towards  the  separation  of  the  equipment  platform  from  the 
applications  implies  a  separation  of  systems  software  products  from 
applications  software  products  in  the  above  categorisation. 

In  attempting  to  identify  the  FM  market  it  is  also  relevant  to  distinguish 
between  discrete  services — the  purchase  of  a  software  product  or  a 
i^p^^  pc^&^icmal  service — txm  the  mcne  complete  m  total  service 
INPUT  has  tmmd  outsourcing. 

Thus  INPUT  has  established  two  sets  of  positioning  criteria  for  mapping 
tiKs  kic^cm  of  FM  relative  to  €»ttusr  services.  On  the  one  hand,  time  is  a 
distincti(m  anKmg  services  related  to 
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•  The  systems  platform  (equipment-related  services) 

•  Applications  product  services 

•  BKsessional  s^vkes  (people-relat«i  services) 

On  another  dimension,  there  is  the  distinction  amcxig 

•  In-house  expenditure 

•  Discrete  services 

•  Outsourcing  services 

These  positioning  <^«eiia  are  utilised  to  form  a  diagramnaatic  rqoesenta- 
tion  for  the  DP  FM  and  netwoik  markets;  these  diagnims  arc  shown  as 
Exhibits  IV-5  and  IV-6. 


EXHIBIT  IV-5 


Market  Positioning  Map — Data  Processing 

1989  DP  European  User  Expenditures 
($  Billions) 


Systems  Applications  People 

Platform  Related  Related  Total 


In-House 

Equipment  41 

People  50 

91 

Discrete  Services 

System  Software  9.2 

Equipment  11.2 
Maintenance 

Processing  0.5 

Software  Products  7.6 
Processing  6.5 

Prof.  Services  14.8 

49.8 

Outsourcing  (FM) 

Facilities  Management 
0.6 

Prof.  Services  0.1 

0.7 

Total  (rounded)  $141 
billion 
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EXHBITIV-6 


Market  Positioning  Map— Networlcs 

1 989  Data  Network  European  User  Expenditures 
($  BfllTons) 


Systems  Applications  People 

Platform  Related  Related  Total 


In-House 

Equipment  9 

People  4 

13 

Discrete 

Outsourcing  (FMj  Services 

Equipment  1.8 
Maintenance 

Data  Comms.  7 

Network 

Applications  0.3 

Prof.  Services  2.5 

11.6 

Facilities  Management 
0.3 

0.3 

Total  (rounded)  $25 
billion 


Hiese  diagrams  sorve  to  und^line  two  key  points: 

•  Firstly,  the  extremely  small  scale  of  the  FM  market  in  relation  to  the 
overall  level  of  user  exp(»)dituie  on  information  systems 

•  Secondly,  the  direction  from  which  FM  has  largely  arisen 

The  first  of  these  points  eaq>ltasises  the  optimism  for  relatively  high 
growth  in  this  sector.  FM's  current  small  size  implies  the  need  for  only 
small  shifts  in  spending  patterns  to  achieve  high  growth. 

The  second  point  is  that  FM  has  been  created  as  an  extreme  form  of  the 
service  solution  generated  from  other  services,  most  notably  processing 
services  and  professicmal  ser^dces. 
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Vendors  like  CSC^  Aniersen  Consulting,  and  the  Sema  Group  have 
moved  into  FM  from  a  professional  services  origin.  SD-Scicon  and 
Datasolve  are  from  a  processing  services  origin. 

The  entry  of  IBM  and  Businessland  into  the  market  (with  the  KODAK 
contract  in  the  USA  and  most  likely  to  be  extended  to  Europe)  marks  a 
departure.  Hiis  entry  also  raises  a  whole  set  of  new  issu^  adeeming 
price  competition  and  sales  rootivation  in  a  market  hiAato  directed  at 
cost  reduction. 

However,  FM  is  an  imp(»tant  area  for  British  Telecom,  since  its 

oligopolistic  position  in  respect  of  bearer  services  can  be  compared  to 
that  of  IBM  in  relation  to  large  mainframe  computers. 
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Market  Development 


Chapter  HI  examined  the  origins  of  outsourcing,  the  range  of  services 
potentially  required  by  users  and  the  overall  size  of  the  facilities  manage- 
ment maikeL  Qiapter  IV  then  went  on  to  examine  the  dynamics  of  the 
FM  market  in  order  to  determine  its  fundamental  nature  and  positioning. 
This  chapter  considers  the  vendor's  approach  to  this  market,  and  it 
analyzes  user  expenditures  on  information  systems  and  services  and  the 
expected  ways  in  which  Ihe  market  in  general  and  FM  in  particular  wiU 
evolve  over  the  next  five  years. 


Vendor  Activity  IM  is  iu>w  a  caicei^  of  some  20  years  siding.  It  originated  in  the  U.S. 

in  the  late  1960s  and  is  generally  associated  with  Ross  Perot,  who 
founded  EDS.  The  original  concept  was  designed  to  take  away  the 
concerns    running  a  computer  operations  centre,  about  which  a 
company's  management  knew  little.  Characteristically  FM  is  an  option 
for  the  large  organisation  because  here  savings  can  most  likely  be  made 
for  the  user,  and  profits  derived  for  the  supplier.  Traditionally  FM  splits 
into  two  categories,  a  processing  service  in  which  the  equipment  is 
owned  by  the  vendor,  and  a  professional  service  in  whk;h  the  entire 
s^vice  is  provided  on  equipment  owned  by  the  user. 

Sul^equendy  the  ccmvergence  <d  compadng  and  telet^Momunicaticms 

technologies  has  had  the  effect  Onfier  alia)  io$  revitalising  the  concept  of 
FM  in  Europe,  where  for  the  durad(m  of  FM's  history  it  has  remained 
very  much  a  fringe  activity. 

This  convergence  has  been  brought  about  particularly  by  the  improved 
efficiency  and  cost-effectiveness  of  data  communications  in  Europe  and 
has  been  acceleratol  by  the  ongoing  process  of  the  Ufa^ralisatioQ  of  the 
telecommunications  environment,  a  process  that  started  in  the  U.K.  but 
still  has  an  enormous  amount  of  ground  to  cover. 
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The  fact  that  it  is  just  as  easy  for  a  company  to  communicate  with  a  third 
party's  computer  complex  as  with  its  own  corporate  data  centre  gives  a 
whole  new  dimeftsicm  of  accesstMIity  to  tto  tihird-party  extractor  to 
offer  as  complete  and  effective  a  service  as  can  be  obtained  from  the 
internal  infomiation  service  function. 

This  equality  d  qypoitanity  between  the  internal  supplier  and  ^  exter- 
nal contractor  is  most  complete  for  large,  dispersed  organisatk>ns  with 
multidivisional  structures  and  interests  in  many  industries. 

Beace,  the  lasge  and  very  large  companies  in  govoiunait  and  imnufac- 
turing  are  interesting  prospects  for  the  FM  contractor  with  substantial 
resources. 

The  entrypoints  into  the  FM  business  as  it  exists  today  can  be  traced  to 
three  adjacent  market  sectors: 

•  Proce^ig  services 

•  Professional  sovices 

•  Network  services 

Vendors  such  as  Hoskyns  and  SD-Scicon  have  developed  their  activities 
in  this  market  fundamentally  from  a  processing  services  direction. 
INPUT  also  includes  in  the  processing  services  category  FM  businesses 
that  have  b«n  devel(^>ed  along  the  lines  of  die  model  described  in 
Exhibit  IV-3*  Examples  oi  &As  type  of  vendor  would  be  IT-Net  and 
PCT,  companies  that  have  essentially  emerged  from  the  internal  data 
processing  departments  of  larger  companies  but  have  subsequendy 
beccmoeiiul^i^i^toEMi^aaies.  IT-Net  was  cheated  out  of  the  internal 
DP  DepeccmaA  o£  Cadtniry-Schweppes  and  PCT  firom  P&O. 

In  the  case  of  professional  services,  vendors  appear  to  have  been  re- 
^nding  to  user  needs  for  wider  and  more  comprehensive  support 
services.  The  Sema  Group  (though  the  acquisition  of  Data  Networks 
PLC),  Andersen  Consulting  and  CSC  are  examples  of  vendors  that  fall 
into  this  category.  CSC,  it  must  be  noted,  does  have  a  long  histc»y  of 
offering  these  types  of  services  to  the  US  f»ieial  govmunent  in  the 
United  States. 

Sy^aois  IntegraticHi  (SI)  is  an  impratant  influence  on  these  professional 

services  firms  because  the  size  and  length  of  these  projects  has  placed 
considerable  pressure  on  vendors  to  take  more  responsibility  and  provide 
clients  with  more-comprehensive  services.  The  development  of  FM 
services  is  an  important  adjunct  to  SI.  This  hm  been  a  significant  feature 
of  EDS's  market  approach,  which  has  always  stressed  the  close  coupling 
of  systems  integration  and  FM  services  as  part  of  a  long-term  (typically 
of  the  ixdet  of  S-7  years)  commitment  to  supporting  a  client's  informa- 
tion services  needs. 
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Most  recently  the  gaining  of  FM  contracts  by  equipment  manufacturers, 
notably  IBM's  contract  with  KODAK  (and  KODAK'S  parallel  contract 
\wth  Budncssland  to  support  its  PC  population),  indfeales  «itry  to  flic 
laaiket  from  possibly  yet  another  direction.  However,  it  should  be 
remembered  that  IBM  has  substantial  professional,  processing  and  net- 
work services  businesses  in  addition  to  an  increasing  concentration  on  the 
systems  integration  business. 

INPUT  has  also  observed  considerable  interest  in  the  FM  market  from 
the  adjacent  market  of  network  services.  British  Telecom,  Racal  and 
Extel  are  iavportant  exan^les  in  the  United  Kingdom. 

Merciuy  Data  Network  Services  offers  its  Corporate  Data  Network 
(Mercury  CDN)  in  this  maAet  sector.  Hie  netwcM-k  supports,  for  «t- 
ample,  all  the  networking  supply  ai^maaagenieBtfor  INS  Ltd,  the  jdnt 
ICL/GEIS  electronic  data  interchange  services  company.  However,  in 
this  particular  case  the  revenues  generated  would  not  be  included  in 
INPUT'S  market  ass^sanent  since  the  income  is  not  generated  difec^  by 
die  end  user. 

Andersen  Consulting  and  Motorola  Codex  have  recently  (February  1990) 
Minounced  the  Sigma  Net  service  in  the  United  Kingdom.  Sigma  Net 
provides  managed  network  services  and  was  developed  to  provide  a  fuUy 
managed  virtual  network  with  customised  systems  integration  for  the 
user.  CScHTMitly  Sigma  Net  is  available  only  in  die  U.K. 

Racal 's  Government  Data  Network  is  a  key  example  not  only  of  network 
FM  but  also  of  network  systems  integration.  Additionally  Racal  seems 
likdy  also  to  {»ovi<te  facilities  management  fcx  Ae  UK  g&v&tm^'s 
internal  voice  network.  The  voice  network  would  generate  £100  million 
per  year  in  revenues  over  a  ten-year  period. 


User  Expenditures        in  this  study  input  set  out  to  identify  the  expenditure  ratio  between 

network  and  DP  in  FM  contracts.  Exhibit  V-1  summarises  the  overall 
msmsomA  of  dii^  maiket  aiul  analyses  tlus  diff«!<^t  categories  of  e^qien- 
dittne  between  die  DP  and  netwoii:  functions. 

Out  of  a  total  Western  European  FM  market  of  $800  million  in  1989, 
INPUT  estimates  that  approximately  85%  can  be  attributed  to  the  DP 
category  and  15%  to  the  network  category.  In  addition  to  the  network 
FM  revenues  generated  in  this  way,  there  also  exist  specific  network 
s^i^ees  W^-icx  example,  the  levenu^  diat  BT  generates  hi  Ijais  area 
m  Involvement  in  DP  FM.  SD-Sdcon  has  a  contnK^  wi&k  BP  to 
manage  part  of  its  telecommunications  network;  these  revenues  would 
also  be  categorised  in  the  network  FM  segment.  To  date  INPUT  has  not 
induded  these  revenues  in  its  overall  published  market  assesanents  f<x 
FM. 
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EXHIBIT  V-1 


FM  Market  Analysis,  1989 
(European  User  Expenditures,  1989) 


$  Millions 

DP 

Network 

Total 

Facilities  Management 

680 

120 

800 

Network-Specific  FM 

80 

80 

Network  Services 

80 

80 

Total 

680 

280 

960 

In  addition  to  the  network  activity,  wMch  is  clearly  denoted  as  FM,  are 

managed  data  network  services.  Traditionally  these  have  not  been 
classified  as  FM  but  as  a  network  service.  The  justification  of  this 
classification  has  been  that  these  services  have  been  generally  purchased 
as  (tisciete  s»vk»ss  and  not  tiiiottgh  a  delib^te  and  clear  decision  to 
outsource  the  management  of  a  network  function.  Since  there  typically 
has  not  been  an  equivalent  in-house-managed  network  facility,  the 
decision  to  manage  it  through  a  third  party  has  not  arisen. 


This  situation  is  analagous  to  that  of  processing  services  on  the  data 
processing  side  and  to  the  possible  reclassification  of  revenues  in  the  FM 
category  when  they  represent  a  significant  proportion  of  an 
(Hr^uusalion's  data  processing.  The  justification  for  including  these 
tevemss  under  the  network  FM  heading  is,  as  for  DP,  diat  they  essen- 
tiaUy  provide  the  same  function. 

Exhibit  V-1  shows  that  the  total  FM  market  in  Europe  in  1989  thus 
amounted  to  very  nearly  $1  billion.  Approximately  70%  is  categorised 
as  DP  FM;  the  remaining  30%  is  network  FM.  Clearly  over  half  of  the 
n^wofk  FM  mack^  is  accessible  independently  of  DP  FM. 

Additionally,  INPUT  recognises  further  adjacent  markets  that  can  also 
rqici^ait  entry  points  to  the  network  FMmaiketplac^.  These  oitry 
points  are  ii^cated  in  &diiMt  V-2. 

Network  applications  are  s^vices  (such  as  EDI,  E-mail  and  Electronic 
Funds  Tma^ei)  tim,  as  refened  to  above  in  relation  to  INS  and  the 
Mercury  CDN,  imply  the  ne^  for  network  management  services. 
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EXHIBIT  V-2 


Network  FM  Adjacent  Markets,  1989 
(European  User  Expenditures) 


• 

Market  Size 
(ct>  Millions) 

Network  FM 

280 

Network  Applications 

700 

Data  Communications 
Services 

7,000 

Data  Communications 
Equipment  Maintenance 

1.800 

Additionally  we  can  also  consider  the  revenues  generated  direcdy  for 
data  communications  and  those  for  the  maintenance  of  data  communica- 
ti<Kis  equipment.  These  market  areas,  as  can  be  seen  from  the  eiSimates 
given  in  Exhibit  V-2,  dwarf  those  generated  specifically  in  the  area 
defined  as  network  FM.  Network  FM  barely  represents  3%  of  the  total 
reventtes  listed  in  Ms  Exhibit 


The  activities  of  companies  such  as  Granada  Computer  Services  in 
extending  their  equipment  services  to  those  of  problems  and  facilities 
maoagmieat  pCHnt  to  die  oteervation  diat  these  adjacent  Biaikets  are 
viable  entry  points  fear  netwoik  FM. 

An  overall  analysis  of  end-user  expenditures  that  summarises  the  analysis 
i^wn  in  the  previous  chapter  but  also  indicates  INPUT'S  five-^ar 
forecast  is  provided  in  Exhibit  V-3.  This  analysis  enables  the  expectation 
of  growth  for  the  FM  market  to  be  put  into  the  context  of  total  user 
expenditure. 

This  analysis  thus  clearly  illustrates  the  significantiy  higher  growth 
expectations  for  FM,  in  comparison  to  other  sectors  and  the  overall 
maiket,  bat  also  Ae  extremely  limited  matket  pei^tra^cm  that  these 
growth  rates  imply. 
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EXHIBfTV^ 


European  Data  Processing  and 
Network  User  Expenditure 


1989 

CAGR 

1994 

($  Billions) 

(Percent) 

($  Billions) 

Data  Processing 

in-nousG 

Equipment 

41 

62 

reopie 

OU 

7A 
/4 

Services 

System  Software 

9.2 

20.1 

Equipment  Maintenance 

11.2 

14.6 

Processing 

7.0 

8.8 

Applic^ion  Products 

7.6 

21.4 

1 A  A 
1  •».o 

FM 

0.8 

20 

2.0 

Subtotal 

141.6 

239.7 

NeiwurKs 

equipment 

A 
9 

People 

4 

6 

Services 

Equipment  Maintenance 

1.8 

3.0 

Data  Communications 

7 

17 

Network  Applications 

0.7 

2.5 

Professional  Services 

2.5 

6.2 

FM 

0.3 

40 

1.6 

Subtotal 

25.3 

51.2 

Total  (Rounded) 

170 

290 

50 
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Certainly,  as  has  already  been  noted,  the  small  comparative  size  of  the 
FM  market  indicates  considerable  potential  and  thus  confidence  in  rela- 
tively high  growth  rates.  These  estimates  of  expected  giowdi  (20%  pa 
ammm  fijr  DP  FM  and  40%  per  annum  for  network  FM)  indicate  FM 
achieving  just  over  1%  (1.2%)  market  share  by  1994.  Even  if  these 
growth  rates  were  doubled,  FM  would  still  only  represent  around  3%  of 
total  user  IS  expenditure  by  1994. 

Further,  it  is  important  to  note  that  network  FM  seems  to  represent, 
relative  to  its  maricet  sector,  a  greater  opportunity  than  that  for  DP.  The 
OHnparative  market  penetrations  for  each  sector  for  1989,  and  th(^e 
f(necast  for  1994,  are  shown  in  Exhibit  Y-4. 


EXHBITV-4 


Comparative  FM  Sector 
Market  Penetration 


Percent* 

Sector 

1989 

1994 

Data  Processing 

0.6 

0.8 

Network 

1.2 

3.0 

Total 

0.6 

1.2 

'Percent  are  rounded. 


The  greater  ease  of  development  of  network  FM,  as  opposed  to  DP  FM, 
is  supported  by  such  factors  as: 

•  The  presence  of  large  adjacent  markets,  data  communications  tariffs 
and  equipment  maintenance  (especially)  that  can  be  readily  exploited 
for  market  entry 

•  The  lower  level  of  management  emotional  involvement  for  data 
communications  in  comparison  with  data  processing 
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Maricet  Evolution 


The  way  in  which  the  FM  market  might  evolve  over  the  next  five  years 
can  be  forecast  on  the  basis  of  the  analysis  of  this  market  presented  in  the 
previous  sections  of  this  report.  INPUT  has  attempted  to  summarise  the 
ptiadpal  points  in  Exhibit  V-S. 


EXHIBIT  V-5 


Network  FM  Market  Analysis 
(European  User  Expenditures,  1989) 

$  Millions 

DP 

Network 

Total 

Facilities  Management 

680 

120 

800 

Network  Specific  FM 

80 

80 

Network  Services 

80 

80 

Total 

680 

280 

960 

Data  Comniunications 
Servi<^s 

7.000 

7,000 

Network  Applications 

700 

700 

Maintenance 

1,800 

1,800 

INPUT  anticipates  that  a  major  factor  in  the  evolution  of  the  FM  market 
over  the  next  five  ycais  ysM  be  an  increasing  tendency  upon  the  part  of 
users  to  view  applicatkms  (including  development  and  operation)  as 
separate  from  the  equipment  and  networks  upon  which  the  applications 
run.  INPUT  sees  a  trend  toward  decreasing  interest  in  what  goes  on 
und^  tfie  b(Min^,  and  an  increasing  trend  toward  in^lem^iting  i^lica- 
tions  that  make  a  very  specific  and  measimable  ccmtributicm  to  the  aims 
of  the  organisation. 
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The  forces  that  are  having  this  effect  are,  on  the  one  hand,  competitive 
pressures  for  efficiency  in  operation  through  computer  and  network 
systooas  use  and,  cm  fte  other,  the  growing  complexity  of  computeis  and 
the  uicieased  reliance  placed  upon  availability. 

Thus,  as  illustrated  in  Exhibit  V-5,  there  exists  a  growing  opportunity  to 
pttm^  FM  ^rvices  at  the  level  of  computer  and  netwc»k  facilities.  As 

noted  in  the  previous  section,  the  nature  of  wide-area  networks  and  the 
lack  of  the  same  tradition  for  in-house  management  in  the  DP  area  indi- 
cates a  much  greater  readiness  to  accept  network  FM,  as  opposed  to  DP 
FM. 

INPUT  observes  an  array  of  supporting  services  proposed  to  users  in  this 
area— lor  ^Eample,  extt^ided  field  mainttsiance  lesponsibilities,  jUoUons 
msms/OBOmt  stn*^^  iiul^ndent  systems  software  support  &m.  Ihese 
services  can  either  remain  supportive  to  a  main  FM  contractor  or  can  be 
supplied  directly  to  the  end  user  as  currently  most  of  them  are. 

Tht  data  processing  platform,  and  typically  for  FM  we  refer  to  large 
systems,  can  increasingly  be  considered  as  a  'MIPS  power  station'  whose 
processing  capability  is  provided  to  users  throu^  a  communication 
pipeline. 

INPUT  thus  expects  to  see  considerable  service  development  in  this 
direction  and  subsidiary  services  (e.g.,  equipment  maint^iance)  increas- 
ingly becoming  embedded  in  more-comprehensive  service  packages,  of 
which  full  FM  is  the  most  developed. 

In  tmas  of  applications-oriented  services,  th^  will  be  ctmsidoably 

more  resistance  to  the  FM  approach.  Clearly  this  is  a  much  more  conten- 
tious area  for  management  and  therefore  one  much  less  likely  to  fall  as 
easily  into  tfie  hands  of  the  FM  vendcn*.  Following  the  same  logic  as 
propounded  earlier  with  regard  to  DP  versus  networks,  one  can  expect 
applications  more  heavily  network  oriented  to  be  mrae  likely  candidates 
for  FM  than  those  more  processing  oriented. 

As  is  shown  in  Exhibit  V-S,  the  user  faces  the  choice  fat  dipf^caAom 
(^ration  of 

•  Providing  the  complete  application  support  service  in-house. 

•  Purchasing  discrete  services  to  support  the  applications  managed  in- 
house. 

•  Specifically  contracting  for  the  operation  of  the  applications  to  be 
provided  on  an  FM  basis. 
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INPUT  is  observing  a  trend  towards  the  increasing  provision  of  the 
maintenance  of  in-house-developed  software  by  external  organisations. 
The  mc^  c^bvious  ben^^t   the  fiedng  of  mssce  re^mrces  firom  the 
dotninating  maintenance  acdviXy  c»i£o  mw  cbveldf  mrat  projects.  This  is 
a      adjacent  market  that  opens  Up  die  route  to  a  mxxt  fully  defined  and 
ccMSpr^ensive  FM  approach. 
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> 

Conclusions 


The  central  question  posed  for  this  research  study  was  the  determinatiaQ 
of  the  most  likely  ways  in  which  the  network  FM  market  could  be  ap- 
proached. In  this  report  we  have  therefore  attempted  to  describe  the 
relation^p  betw^  network  FM  and  DP  FM  to  try  to  understiiid 
whether  t^se  maikets  were  linked  or  separately  accessible. 

Additionally  we  have  examined  the  expenditure  ratio  between  DP  and 
iMtwoik  FM  and  ihs  likd^y  devdopment  scenario  for       ooarkets  over 

the  next  five  years.  An  understanding  of  the  current  market  position  for 
FM  has  come  from  the  market  positioning  maps  described  in  Chapter  IV. 
Th^  maps  enabled  FM  to  be  put  into  context  against  adjacent  maiket 
(^porttinities.  This  analysis  was  also  elaborated  upon  in  Chapter  V, 
v/h&K  forecasts  were  given  for  the  period  to  1994. 

Tmn  this  analysis  INPUT  concludes  that  the  netwcnk  FM  nmket  can  be 
approadied  in  principle  from  three  bask;  directions: 

•  Via  Ae  cwnputer  system 

•  Via  the  network 

•  Via  the  applications 

The  route  through  applications  support  is  probably  the  most  difficult  md 
tenuous.  INPUT  has  pointed  out  that,  relatively,  die  more  an  application 
is  network  reliant  rather  than  processing  reliant,  the  more  it  is  likely  to 
involve  complexities  and  operational  difficulties  that  make  external 
somcing  itttracti^w.  Howevo;  diere  is  likely  still  to  exist  consideraWe 
management  resistance  to  external  sourcing,  particularly  if  it  performs  a 
function  highly  integrated  into  an  organisation's  operations,  as  shown  in 
Exhibit  IV-1. 
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The  most  attractive  route  appears,  not  surprisingly,  to  be  via  the  provi- 
sion of  other  network  services,  the  adjacent  markets  of: 

•  Data  trumnis^Ctt  sauces 

•  Equipiaent  mamtenance 

Although  the  jHovision  of  data  processing  FM  is  ina%asingly  drawing 

vendors  into  the  network  FM  arena,  INPUT  has  pointed  out  that  it  is  an 
area  with  far  greater  traditions  of  in-house  management  and  direction  as 
potential  obstacles  to  outsourcing.  Indeed  it  could  be  very  attractive  to 
medium-siz^  DP  FM  vendors  to  subcontract  this  aspect  of  their  value 
chain  to  a  third-party  (in  effect  a  fourth-party)  vendor.  CSC's  sale  of  its 
INFONET  network  implies  a  need  for  partners  or  third-party  purchase  of 
netvraridng  to  support  CSCs  amMticms  to  grow  an  FM  business  in 
Eun^. 

The  analysis  developed  in  Chapters  IV  and  Chapter  V  Section  B  indi- 
cated cle»ly  that  IM^UT  expecfei  far  greater  penetrati(m  of  the  netwoik 

market  by  FM  contractors  in  percentage  terms  than  that  for  DP  over  the 
next  five  years.  Further,  by  1994  the  respective  market  sizes  will  have 
achieved  some  level  of  compatibility,  $1.6  billion  for  network  FM, 
versus  apfntnamately  $2.0  billion  for  DP  FM. 

One  can  thus  summarise  the  basic  findings  of  this  study  in  the  following 
way: 

•  FM  represents  a  significant  high-growth  opportunity  within  the  domain 
of  user  expenditure  on  information  systems.  Indeed,  there  will  exist 
ccmsidesmbte  c^poftunities  fw  meetuig  the       for  subcontr^ned  FM 
services,  particidarly  in  the  area  of  network  FM. 

•  The  Network  FM  market  is  separately  accessible;  indeed,  it  is  more 
readily  accessible  directly  than  via  the  data  processing  route. 

•  INPUT  recommends  that  BT  give  serious  consideration  to  the  develop- 
ment of  an  memnmtii  strategy  in  order  to  achieve  further  penetratkm 
of  this  market.  Tl^iBCommendation  means  that  the  direction  should 
be  ft-om  adjacent  areas,  particularly  in  BT's  case  from  that  of  data 
communications  line  charges  supply.  Another  important  adjacent 
market  ftom  which  this  maiicet  can  be  readily  ad^^sed  is  netwotk 
equipment  maintenmi^.  Ifead-on  FM  selling  is  more  likely  to  meet 
management  resistance,  particularly  firom  the  DP  community. 
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Appendix:  U.K.  FM  Contracts 


EXHIBIT  A-1 

U.IC  Facilftids  Man^ment  Contracts- 
Andersen  Consulting 


Data 

Network 

Revenue 

Client 

Centre 

Operations  & 

Systems 

per 

Other 

Name 

Operations 

Management 

Development 

Annum 

Duration 

Greenail  Whitley 

* 

* 

DRG 

* 

* 

* 

£4M 

IBM 

AN  Insurance  Co. 

* 

Merrill  Lynch 
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EXHIBIT  A-2 

U.K.  Facilities  Management  Contracts — 
Data  Networks  PLC 


Client 
Name 

Data 
Centre 
Operations 

Network 
Operations  & 
Management 

Systems 
Development 

Revenue 

per 
Annum 

Duration 

Other 
Commits 

Varity 

£7.2  M 

5  yrs. 

Life  Assoc. 
Scofland 

E1.4M 

3yrs. 

Works  CC 

IBM  4381 

London  Regional 
Transport 

£6/yr 

Duport 

£8/yr 
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EXHIBIT  A-3 

U.K.  Facilities  Management  Contracts— 
Datasolve 


Client 
Name 

Data 
Centre 
Operations 

Network 
Operations  & 
Management 

Systems 
Development 

Revenue 

per 
Arinum 

Duration 

Other 
CommeniB 

Herte 

* 

1 0  yrs. 

Birdseye  Walls 

Based  on 
4381 

Thames  TV 

CAMBS  00 

£2  M 

YEBim 
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EXHIBIT  A-4 

U.K.  Facilities  Management  Contracts — 

EDS 


Client 
Name 

Data 
Centre 
Operations 

Network 
Operations  & 
Management 

Systems 
Development 

Revenue 

per 
Annum 

Duration 

Other 
Comments 

Shearson  Lehman 
Hutton 

* 

• 

* 

Unilever 

Private 
Voice 
Network 

£4M 

7yrs. 

CAA 

National  BanW 

DSS 
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EXHIBIT  A-5 


U.K.  Facilities  Management  Contracts — 
Hosicyns 


Client 
Name 

Data 
Centre 
Operations 

Network 
Operations  & 
Managemem 

Systems 
Oevtfcpment 

Revenue 

per 
Annum 

Duradon 

Other 
Conments 

Sh^itders 

BEJAM 

£2M 

2yrs. 

45  Staff 

BREL  (British  Rail 
Engineering) 

(UnctoMriting 
Man^^ment) 

£4.2  M 

3.5  yrs. 
5yrs. 

Imperial  Tabaccx) 

Marley 

Greater 

Manchester 

Passenger 

Transport 

Executive 

Ple^ey 

YEBON 
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EXHIBIT  A-6 

U.K.  Facilitids  Management  Contracts— 
Hosl^ns 


Client 
Name 

Data 
Centre 

Network 
Operations  & 

Systems 
D«^elO)pment 

Revenue 

per 
Annum 

Duratton 

aher 
Ck»nmenS8 

Reckitt  &  Cobnan 

• 

£0.75  M 

L^ITQ& 

• 

E1.2M 

DEC/VAX 
McDonnell  Douglas 

Bristol  Water 

* 

£1  M 

3yrs. 

Bull/DEC 

RHM  Grocery  Div. 

ICL2960 

Hoover 

IBM 

GLC  (Central 
Computing) 

£13  M 

300  Staff 

Rank 

Organ^ation 

75  Staff 

«2 
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EXHIBIT  A-7 

U.K.  Facilities  l\/lanagement  Contracts — 

ISTEL 


Data 

Network 

Revenue 

Client 

Centre 

Operations  & 

Systems 

per 

Other 

Name 

Operations 

MwiQoement 

Devekpnent 

Annum 

Duration 

Comments 

Trent  Health 

£5M 

Jaguar 

Rover 

CrowmUfe 

Assurance 
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EXHIBiTA^ 

U.K.  Facilities  l\/ianagement  Contracts— 

IT  NET 


Client 
t4ame 

Data 
Centre 

Networl< 
Operations  & 

Systems 

Revenue 

per 
Annum 

Duration 

Other 
Oomments 

Birmingham 
Coundl 

£5M 

5yrs. 

Cadbury- 
Schweppes 

Premier  Brands 
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EXHIBIT  A-9 

U.K.  Facilities  Management  Contracts— 
SD  Scicon 


Client 
Name 

Data 
Centre 
OpeiaOons 

Network 
Operations  & 

Systems 

Revenue 

per 
Anmim 

DuRftion 

Other 

BP 

• 

£1  M 

IBM 

RAC 

0.3 

IBM 

BPChsmicais 

* 

YEBDN 
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EXHIBIT  A-10 

U.K.  Facilities  Management  Contracts 


Vendor  Name 
Client  Name 

Data 
Centre 
Operations 

Network 
Operations  & 
Management 

Systems 
Development 

Revenue 

per 
Annum 

Duration 

Other 
Comments 

Computer 
Manaqement 
(unnamed  client) 

Sanderson: 

Vale  of  WH  Council 

ICL:  Chester 
Council 

CFM:  Wessex 
Health 

Abbey  Bus.  Con.: 
Wessex  Health 
(operation  »jpport 
only) 

PCL:  (management 
buy-out  from  P  &  0) 
Post  Office 

* 

£.5M 
£2M+ 

3yrs. 

IBM 
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EXHIBIT  A-11 

U.K.  Facilities  Management  Contracts 


Vendor  Name 
Client  Name 

Data 
Centre 
Operations 

Network 
Operations  & 
Management 

Systems 
Development 

Revenue 

per 
Annum 

Duration 

Other 
Comments 

Comshare: 
Lord  Chancellor's 
office 

£2M 

ML 

Pirelli 

E1.7M 

TeteGom  Caoita: 
Berkshire  CC 

£2.4  M 

5  yrs. 

50  Staff 

OA: 

West  Midlancls 

Moalth 
ncalu  1 

£.75  M 

CSC; 

Merseyside  Health 
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Appendix:  The  Proposal 


The  Data  Processing  and  Network  FM  Market 


Objective 


Theovmll  objective  of  this  study  is  to  provide  an  assessment  of  the  data 
processing  (DP)  and  network  facilities  management  (FM)  market  on  an 
international  scale. 


Scope 


Specifically,  the  study  will  aim  to  gather  relevant  facts  and  information 
concerning  these  markets  in  ordw  to  provide  an  assessment  of: 

•  The  relationship  between  network  FM  and  DP  FM  to  determine 
whether  these  are  linked  or  separately  accessible  markets 

•  The  likdy  cvototion  of  tiiis  market  (especially  FM  netwoak)  ova  Ae 
next  five  years 

•  The  expenditure  ratio  between  network  and  DP  in  FM  contracts 

The  geographic  coverage  will  place  emphasis  firstly  on  the  UK  market, 
secondly  on  Continent^  Europe  and  thirdly  on  a  btiad  wodldwide  per- 
qrective. 


hfetliodology 


This  study  will  be  t»ts^  on       research  using  INPUT'S  library  and 
infcxrmation  files  and  in  particular  on  INPUT'S  ongoing  research  of 
computer  services  markets.  INPUT  will  provide  BT  with  an  analysis  of 
known  FM  contracts  in  the  U.K.  in  the  format  already  specified  by  BT. 
DIPUT  wiU  also  devdop,  in  discus^n  with  BT  mazketing,  positiomng 
gn^hics  to  aid  die  interpretation  of  the  dynamics  oi  die  m^et 
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Deliverable  D'^PUT  wH  prepare  a  written  document  that  will  contain  the  data  and 

information  collected  on  the  market,  together  with  INPUT'S  evaluation 
and  assessment  of  the  specific  points  listed  above  under  Scope.  Also 
tiKdtided  in     study  assignment  wiU  be  an  executive  jnesentiaion  of  the 
study  findings. 


Piofessioaal  Staffing    The  stti#      be  omioGtsd  personally  by  Mr.  Peter  lines,  INPUTs 

European  Directtn'  of  Re^aich. 


Professional  Fee  The  fee  for  this  project  as  specified  is  £5,500  (excluding  VAT  but  in- 

cluding all  expenses).  One  half  of  the  fee  would  be  due  payable  on 
project  acceptance,  the  remainder  on  project  completion. 


Authorisatiatl  Authorisation  of  this  project,  The  Data  Processing  and  Network  FM 

Market,  can  be  effected  by  signing  and  returning  a  copy  of  this  proposal 
to: 

INPUT  Ltd,  PiccadiUy  House,  33/37  Regent  Street,  London  SWIY  4NF. 


Authorised  by: 

RRmSH  TELECOM 

INPUT 

Signature 

Signature 

Name 

Name 

Tide 

Tide 

Date  Date 
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